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Dear Reader,
The global economy started showing better-thanexpected momentum. US economy has generally
surprised positively with more and more
encouraging data. At the same time, the situation in
Europe doesn't look as bleak as it did in the end of
2011. We are witnessing increasing signs that
Europe's debt crisis is moving from an acute to a
chronic phase. The more brightening economic
evolution in the major western markets is a quite
positive sign for Asian countries, which are by and
large dependent on the western developed countries
in terms of economic developments.
Overall, the Asian region stays as a major target for
foreign direct investment. It is acknowledged that
Asia represents the growth markets of the future.
There is no doubt that Asia will grow faster than any
other region in the world. All industries in the region
see that the companies in the developed countries
are currently seeking investment opportunities in
Asia. In addition to growth by foreign direct
investments, domestic markets in Asian countries,
particularly Indonesia, are strongly growing.
As the fastest growing economic region in the world,
Asia has been increasing share of all industries.
Reflecting global phenomenal economic change and
consumer's attitude, several industries in Asia are
currently experiencing drastic changes and
accordingly facing challenges. Simultaneously, we
see more business opportunities in the fast
developing challenging environments. This issue
highlights several hot industries in Asia such as
Information Technology, Energy, Financials and so
on, to give a snapshot about what is happening in
particular segments, and eventually to bring new
business development ideas.
I hope this issue helps you to open up a new business
opportunity and keep doing interesting businesses in
Asia.
Sincerely yours,
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Asia – A Global Economic
& Industrial Powerhouse
Asia is home to more than half of the
world's population. The region has an
increasing share of all global industries.
The countries in Asia are weathering the
current economic uncertainties with
varying levels of success. In addition to
China and India, other southeast
countries are expected to remain among
the few countries globally posting rather
strong growth in 2012, while the highly
export dependent countries such as
South Korea and Singapore are feeling
the squeeze from reduced global
demands.

By Dr. Urs Lustenberger
President, Chairman Legal Affairs
Swiss-Asian Chamber of Commerce,
E-mail: urs@lustenberger.pro

Asia continues to be one of the bright
spots in developing markets. Emerging
economies, especially in Asia, will take
an ever-increasing share of automotive
and consumer goods manufacturing and
back-office support services for the
service industries, in particular, the
financial segment. On one hand, the
corresponding rise in household income
will bring a wide array of consumer
products within reach, from luxury
handbags, clothing and jewelry to
electronic devices like smart-phones and
tablets. On the other hand, higher wealth
individuals will end up in looking for
increasingly more sophisticated
financial products, including insurance
and asset management services.
Reflecting these trends, the fast growing

and changing hot industries are covered
in this section.

Further, fast growth in servicesbased industries: IT, Finance, BPO
Six of the world's most important
financial centers are located in Asia.
India has emerged as one of the world's
leading exporters of services related to
Information Technology as well as
Indonesia and Vietnam. With many
business processes being outsourced to
Asia, call centers have become one of the
largest employers in Asian countries
such as the Philippines, Malaysia and
India.

Steadily growing manufacturingbased industries: Automotive,
electronics, textile etc.
Southeast Asia is one of the world's
leading manufacturing platforms. The
Asian industry in the region is vast in the
sense of both expanse and variety.
Across China, developed Asian
countries such as Japan, South Korea and
Taiwan and other developing Southeast
Asian countries, goods as cheap as toys
to as high value as cars are
manufactured. Industry giants like
Samsung, Toshiba, Toyota and Honda
are based in the region. Besides that,
many big corporations from the US and
Europe have a major part of their
operations in Asia due largely to the
abundant availability of labor at lower
costs. The textile industry provides
employment to a considerable
proportion of the population in the
region.
The movement of the Asian economy
from one with an agrarian base to that
with a multi-sector foundation has led to
its unprecedented growth in recent
+
years.
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IT – A Fast Growing Market
in South-East Asia
Automation and the penetration of
information and communications
technology (ICT) into ever more areas
mean that growth in demand for
information technology services can be
globally anticipated to remain high in the
coming years. It is expected to see further
expansion of the use of IT services
particularly in the financial, healthcare
and telecommunications sectors. Asian
IT market is one of the fastest growing
region for domestic services and also a
popular destination for offshoring.

the only market that showed consistent
positive growth across all the Technical
Consumer Goods sectors GfK tracks. Its
Telecommunication sector grew by a
whopping 39 percent, making it the
highest growth record across the board
for the first half of the year of 2011.
“The current hype surrounding smart
phones has been stimulating sales and
driving the performance of the
Telecommunication industry
considerably," commented Kee. "The
developing economies of Indonesia,
Thailand and Vietnam were the main
propellers for the overall
Telecommunications sector, recording
substantial growths of 39, 37, and 23
percent respectively."

The technical consumer goods industry
in Asia is booming and showed healthy
growth, especially in key Asian markets
such as Singapore, Malaysia, Thailand,
Vietnam and Indonesia. Indonesia,
Vietnam, Malaysia and Thailand
achieved double-digit expansion in the
range of 12 to 30 percent.

Strong investment in Vietnam and
Indonesia.

According to Stanley Kee, Regional
Commercial Director for GfK Asia,
among the five countries, Indonesia was

Among the key Asian markets, Indonesia
and Vietnam are attractive alternatives
over other destinations. These countries

By Patrick Kriesemer
Chairman Malaysia / Brunei
Committee
Swiss-Asian Chamber of Commerce
E-mail: pkriesemer@kriesemer.com
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growing mobile communications
market in the Asia-Pacific region.
Despite being one of the smaller markets
in terms of population size, Vietnam is
expected to grow at a rapid pace,
spurred on by mobile services and,
specifically, data services.

have common factors that draw foreign
investors. These are inexpensive labor, a
growing domestic market and continued
investment by the governments to create
infrastructure that will enable the
adoption of new technologies by
businesses and consumers.
Vietnam's ICT spending has been
boosted by the willingness of its
relatively fast growing middle class
population to spend money for
consumer goods. “Demand for spending
on all kinds of products and services is
on the uptrend. Barring major
socioeconomic upheavals, this growth
will continue for at least 10 to 15 years
before the market matures,” commented
Freddie Ng, senior analyst at Gartner.
He also added that the government is
investing strongly to build up its
infrastructure, helped considerably by
the foreign aid, subsidies and loans from
organizations such as the World Bank.
This, in turn, has kept the momentum for
ICT expenditure at a brisk pace and
offers opportunities for vendors
supporting the IT ecosystem value
chain.
In addition, the Vietnamese government
has committed to developing ICT as a
strategic economic sector with a target of
8 to 10 percent of GDP contribution by
2020. Vietnam also has a pool of IT
talent skilled in areas such as software
application development that will help
support the entry of IT companies into
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the country, Mark Koh, senior industry
analyst at Frost & Sullivan, added.
Indonesia, too, is experiencing strong
domestic spending on ICT products,
particularly hardware, said Erica
Gadjuli, principal analyst at Gartner.
She commented user spend on PCs grew
double digits consistently between 2009
and 2011, while enterprise computing
hardware such as servers and storage
had similar growth trends. The middleclass consumers, in particular, are very
enthusiastic tech users and when they
refresh their tech devices, this will drive
investment in the country's IT sector.

Telecoms big opportunity
It is in telecommunications, however,
that presents huge potential for growth
in both Indonesia and Vietnam, the
analysts noted.
Koh said that while Indonesia has a
relatively high mobile penetration rate,
there's still a lot of potential growth to be
had in the market. Elaborating, he said
broadband penetration--both fixed and
mobile--is still very low but is expected
to grow over the next few years.
Furthermore, the government is
currently working on establishing a fiber
broadband backbone across the nation
that will extend broadband accessibility.
As far as Vietnam is concerned, Koh
pointed out that it is one of the fastest-

The fixed line segment also presents
some opportunities, given that services
and fixed broadband penetration
remains low, especially in the rural
areas, the analyst stated. The industry
will also be boosted by the
government's plans to expand its rural
infrastructure to drive growth in fixed
broadband over the next few years, Koh
added.

Malaysia's IT industry to grow
Malaysia's enterprise IT spending is
expecting to expand further in 2012
with several technology drivers
including mobile computing, mobile
broadband and cloud. Despite the
looming economic challenges,
enterprises will continue to invest in IT
technology. According to Gartner, it is
expected that the IT spending will reach
US$ 10 billion in 2012, which is higher
by 6.1 percent over 2011.
Saurabh Sharma, senior analyst of
market intelligence at Ovum, noted that
the research house does not track
Malaysia' business software and IT
services market but estimates the market
size to be "in the range of 25 to 30
percent" of the corresponding Southeast
Asian (SEA) market.
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development in IT sector, the more
advanced Asian countries such as
Singapore and Malaysia are facing issues
about greater data security and privacy
with the emergence of cloud computing.
Sharma at Ovum pointed out that the
integration of on-premise applications
with others delivered via the cloud is a
key priority. At the same time,
enterprises will focus on aligning their IT
investments to the overall business goals
and near-term business and technology
priorities.

IT Events
Challenges ahead
It is not always a smooth ride to do
businesses in Southeast Asia. IT
infrastructure in the rural areas in the IT
rapid growing countries such as
Vietnam and Indonesia is still poor and
far behind the major cities.
Consequently, it is considerably difficult
to provide new services to consumers
across the region. Nath explained that
B2B companies trying to sell high
bandwidth products such as
videoconferencing and telepresence are
finding it challenging to achieve good
success due to the uneven infrastructure.
He added, “It is getting urgent for the
governments to accomplish their
infrastructure projects such as the

deployment of national high-speed
broadband services as Malaysia and
Singapore had carried out.
Another hurdle is corruption.
Particularly in Indonesia, it is a lingering
practice relating to the government
sector. This is also the case in Vietnam
although the overall situation is slowly
improving. Koh noted, “Its fluid and
rapidly changing legal landscape need
more transparency and clarity to
improve investor and business
confidence. While the country's
intellectual property (IP) rights regime
exists, they can put off many companies
that rely on IP their business to thrive.”
While the countries such as Vietnam
and Indonesia are experiencing the fast

The Mobile Show Asia
2012www.terrapinn.com/2012
April 25-27, 2012 Suntec Singapore
Exhibition and Convention Centre,
Singapore

The Internet Show 2012
www.internetshow.com.sg
April 25-27, 2012 Suntec Singapore
Exhibition and Convention Centre,
Singapore
+
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Fork in Road to Jakarta

It's pedal to the metal for Japan's auto
makers in Indonesia. To date this year,
Suzuki Motor, Nissan Motor and others
have announced more than $1.6 billion
in investments for vehicle production
there. By the end of 2015, Indonesia is
on track to become the largest car market
in Southeast Asia by sales volume, says
consultancy LMC Automotive, even with
Jakarta's proposals to tighten loan criteria
for car and motorbike purchases and cut
fuel subsidies.
But corporate fortunes could soon
diverge.
For Daihatsu Motor and Yamaha Motor,
which rely heavily on Indonesia for their
earnings, the policy changes could crimp
profits in coming quarters. Analysts
expect dealers to offer discounts and
buyers to trade down to cheaper cars and
bikes.
But for brands that get just a fraction of
their global earnings from Indonesia like
Toyota Motor, the policies aren't
expected to have a major impact.
By Bruno Jenny
Chairman Indonesia Committee
Swiss-Asian Chamber of Commerce
E-mail: brunojenny@yahoo.com

As investors have learned of Jakarta's
pending changes, Daihatsu and Yamaha
have underperformed the Nikkei Topix
index, Both companies' stocks are down
about 5.0% in the past month, while the
Topix is up around 4.0%. In contrast,
Toyota, which currently controls 43% of

Indonesia's car market by 'volume, is in
line with the broader market.

Why the disparity?
First, Jakarta's proposal to cut fuel
subsidies next month is expected to
result in a 33% jump in prices. After a
2006 fuel-price increase, car sales
plunged 40%, LMC says.
In June, Jakarta wants to mandate a
minimum down payment of as much as
30% for personal cars, and increases are
also in line for motorbike purchases, says
Deutsche Bank analyst Kurt Sanger.
(There is currently no legal minimum for
down payments, although banks and
finance companies typically require
10% to 25%.) The new requirement
could have a big impact because some
70% of autos sales in Indonesia are
financed.
These changes could squeeze margins at
Daihatsu and Yamaha, which depend on
Indonesia for as much as 40% and 45%
of their overall operating profits,
respectively, Sanger says.
Still, over the long term. Indonesia will
become a crucial market, and Japanese
brands are keen to maintain their 96%
share of light-vehicle sales there. They
are betting on sales growth to continue to
be in the double digits, driven by rising
income in a country where carownership rates are still relatively low.
As in many emerging-market stories,
investors need to remember both the
accelerator and the brake. It is no
different when assessing vehicle makers'
+
fortunes in Indonesia.
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Multinational Banks Facing
Challenges in Asia
A new survey shows big shifts in
banking relationships, product
and service needs, and channels.
Mckinsey, the consultancy, surveyed
20,000 consumers in 13 countries in
Asia. They found out that consumer
behavior in Asia is changing rapidly.
Many of the consumers prefer local
banks to multinationals. The main
reason for the tendency is that
multinational banks are less loyal to
existing banking relationships although
they are more open to Internet and
mobile banking. These changes in the
nature of banking relationships, service
needs and channels are well reflected in
the survey.

A clear preference for local banks
Approximately 81 percent of consumers
in emerging Asian markets, which are
China, India, Indonesia, Malaysia, the
Philippines, Thailand and Vietnam, and
63 percent of consumers in developed
Asian markets, which are Australia,
By Ariste Chiabotti
Chairman Singapore Committee
Swiss-Asian Chamber of Commerce
E-mail: aristechiabotti@mac.com
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Hong Kong, Japan, Korea, Singapore and
Taiwan, consider it important to do
business with a local bank. In China, this
percentage soared by 12 points, from 75
percent in 2007 to 87 percent in 2011; in
Hong Kong by 21 points, to 76 percent;
and in Taiwan, by 17 points, to 68
percent. Customers in India showed the
highest preference for dealing with a
local bank: 95 percent, which is jumped
by 20 percent.
It is assumed that these changes reflect
Asian consumers' worry about the safety
of foreign banks in the aftermath of the
financial crisis. As a result, multinational
global banks face a big challenge in
repositioning and branding across Asia.
They will need to localize themselves
more deeply in terms of products and
services, and improve the overall
customer experiences.

Dramatic loss of loyalty
Banks in Asia have witnessed a dramatic
drop in customer loyalty since the 2008
crisis, with an average drop of 11 percent
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and mobile devices rather than
traditional ones such as telephones and
branches.

since 2007. As many as 47 percent of the
participants in the survey answered
“they would recommend their bank to a
friend or colleague” declined from 57
percent in 2007 to 47 percent in 2011.
The Philippines (72 percent) and
Thailand (71 percent) had the highest
loyalty levels.
The result reflects directly to a notable
increase in the number of banking
relationships across Asia. It is increased
on average from 2.7 banks in 2007 to 3.3
in 2011. In developed Asian market, the
increase was even higher. It was 4.7
banking relationships in 2011, as
opposed to 3.6 in 2007.
Interestingly, the consumers say they
would still prefer to consolidate their
banking relationships while they are
engaged in doing business with several
banks. Approximately half of
participants in the survey agreed that
they would prefer to have only one
banking relationship for all of their
needs.
The survey shows that their loyalty
responds to the quality of the customer
experience and services a bank offers.
Generally, consumers consider banks as
valuable that they are more personal,
flexible, proactive and most
importantly, employees understand
their needs and help to find a way to
solve questions. These factors are much

more respected than other practical
factors, such as branch location, better
products or pricing, which are the focus
of most retail banks.

Reluctant about borrowing
Consumers in Asia are rather reluctant to
borrow since the global financial crisis
in 2008. The survey shows that
“borrowing is always risky” soared to 70
percent in 2011 from 43 percent in
2007.

Emergence of new way of banking
The survey shows that bank usage has
plunged by 27 percent on average
across Asia between 2007 and 2011.
While consumer prefer to have a tailor
made type of customer services, the
usage of online banking leaped by 22
percent in developed Asia and 33
percent in emerging Asia respectively.
Consumers in Asia are more engaged in
new way of banking using the Internet

Obviously the shift arises largely from
the increased penetration of mobile
devises. A growing number of customers
across income segments are getting
accustomed to and comfortable with
them for both sales and service. Under
the multichannel environment, the
survey verifies that consumers tend to
employ as many as five channels to
research new products, and 1.8
channels for maintenance. McKinsey
added that 83 percent of consumers use
multiple channels between the presubscriptions and post-subscription
stages.
To be a winner under such multichannel
environment, McKinsey stresses that
market participants need to identify
what role each channel will play, given
technology trends and shifts in user
behavior. The branch network, for
example, should be oriented to a sales
and advisory role, while the bulk of
routine transactions shift to nextgeneration ATMs and mobile banking.
Call centers could focus primarily on
service maintenance; the Internet would
play a more central role in acquiring
customers and in cross-selling.

Conclusion
The first decade of the new millennium
saw rapid growth across Asian
economies. Personal-financial-services
businesses boomed by capturing ground
in underpenetrated and supplyconstrained markets. Based on the result
of the surveys done by McKinsey, it is
anticipated that market participants will
adapt to the customer-centric
approach through old and new multiple
+
channels.
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Environmental Sustainability
in Asia & the Pacific
through Green Growth
The Asia and Pacific region faces a new
economic reality, a development
context that is increasingly influenced by
resource constraints and growing risks.
In recent years, convergent economic
and environmental challenges have had
dramatic impacts on millions of people,
threatening continued progress toward
reduction of poverty and hunger. High
food, energy and commodity prices,
persistent income inequality, and
climate and environmental changes
overshadow the regional outlook.
These storm clouds come with a
tantalizing silver lining. Asian and
Pacific countries have made “green”
policy commitments and investments
that just five years ago would have been
unimaginable. This nascent
transformation is marked by perceptible
changes in awareness, attitudes, markets
and technologies, making green growth
and transition to a green economy more
economically and politically feasible
than ever before.
By Barbara Möckli-Schneider
Secretary General, Chairwomen Laos,
Cambodia, Myanmar Committee
Swiss-Asian Chamber of Commerce
E-mail: sacc@sacc.ch
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Green growth strategies can help
economies and societies become more
resilient as they work to meet demands
for food production, transport, housing,
energy and water. Strategies can help
mitigate the impacts of adverse shocks
by reducing the intensity of resource
consumption and environmental
impacts, while alleviating pressure on
commodity prices. Green growth also
offers competitive advantages to those
countries that commit to policy
innovations. The global market for green
goods and services is vast and growing
fast, offering countries the dual benefit of
prosperity and job creation.
To take advantage of these opportunities,
long-term solutions require policy
initiatives to transform economies,
building on already important initiatives
in many countries. Economies must be
recalibrated so that economic growth is
directly aligned with sustainable
development objectives. The need for
new infrastructure investment in the
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region presents opportunities for
planners and policymakers to design,
build, and operate infrastructure on
principles of sustainability, including
accessibility and social inclusiveness.
Governments must play their part,
enabling the private sector to seize
emerging opportunities while also
engaging the public in finding effective
and equitable solutions that are adapted
to the special circumstances and needs
of each country and community.
Governance approaches that emphasize
inclusiveness and adaptability, as well
as regional cooperation, are critical
requirements for any transition.
In the last two decades, the growth rates
of Asian and Pacific economies were
among the highest in the world. The
strong economic growth has lifted more
than half a billion of its people out of
poverty and has raised living standards.
At the same time, socio-economic
progress was achieved at great
environmental cost due to unsustainable
and often inequitable economic growth
patterns. Rapid urbanization and
industrialization involving intensive use
of resources has accelerated the
degradation of natural capital and the
production of waste and emissions.
Resource depletion and pollution
resulting from such activities as energy
use and land-use change, have become
global issues, evidenced by increased
worldwide attention to climate change
and biodiversity loss.

Green growth strategies –
recalibrating economies for

greater alignment with
sustainable development
objectives.
Green growth is, in general terms,
economic progress that fosters
environmentally sustainable, lowcarbon and socially inclusive
development. By “recalibrating” the
economy to synergise economic growth
and environmental protection, “green
growth” strategies work to bring
economic growth trajectories in better
alignment with sustainable
development objectives. Such strategies
can help build a “green economy,”
characterized by substantially increased
investments in economic activities that
build on and enhance the earth's natural
capital, while reducing ecological
scarcities and environmental risks –
activities such as renewable energy, low
carbon transport, energy - and waterefficient buildings, sustainable
agriculture and forest management and
sustainable fisheries.
Greening of growth requires integrated
strategies that support systemic change
in integrated, complementary and
mutually reinforcing ways. A key
concept in approaching green growth is
recognition that economic, social and
environmental systems are actually
complementary, not in conflict. For
those focusing on the environment,
green growth is a way to reduce
environmental stress; for economists, it
can offer increased profits and
competitiveness; and for social
scientists, it can contribute to ensuring

that basic needs are met.

A supportive economic incentives
framework lies at the heart of
successful green growth
initiatives.
While the market will play a key role in
determining economic outcomes,
market solutions will not emerge
automatically. Green investments in
pursuit of green growth will deliver large
long-term benefits, but they sometimes
do so only after significant upfront costs
are incurred over a period of many
years. Addressing this “time gap”
between short-term costs and long-term
benefits of green investments will
require collaborative action between
governments and the private sector to
overcome the present financial barriers
and risks that restrict capital flows into
green sectors, thereby leading to
increased investment.
For developing countries in particular,
enhancing the level of green
investments will also require reducing
the “price gap” between market prices
and the economic value of ecosystem
goods and services, thereby improving
the economic viability of a green
economy and reducing environmental
pressures on a large scale. Without
efforts to correct market failures by
internalizing the costs of negative social
and environmental externalities, any
momentum achieved by green stimulus
investments and new financing will be
quickly lost, as gains in environmental
protection and resource efficiency will
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be countered by increases in absolute
levels of resource use, pollution and
emissions, as economies, population
and per capita consumption grow.

Infrastructure investments should
be guided by the principles of
sustainability, accessibility, and
social inclusiveness.

To help provide this momentum, eco-tax
reform offers a key cross-cutting,
integrative policy tool that can help to
secure a “double-dividend” for both the
economy and the environment by
emphasizing a shift from taxing the
“goods” (for example labour) to taxing
the “bads” (resource use and pollution).
Policymakers can reduce fundamental
economic-environment-social
development trade-offs that make
conventional growth strategies
unsustainable by boosting tax and other
economic incentives to improve
resource productivity. Tax systems are
most effectively modified within
broader budget reform efforts (including
subsidy reform and the use of a wide
range of incentives, fees and surcharges)
and a flexible system of budget
redistribution.

The ability of economies to reduce the
quantity of resources used by the built
environment is a major green growth
opportunity. About two thirds of the $8
trillion needed for infrastructure
investment in Asia and the Pacific
between 2010 and 2020 will be in the
form of new infrastructure, which
creates tremendous opportunities to
design, finance and manage more
sustainable infrastructure. The
development of conventional
infrastructure locks regional economies
into unsustainable patterns of resource
use for many decades, reducing the
prospects for sustainable outcomes. It
will be vital for planners and
policymakers to take advantage of this
crucial window of opportunity to
change resource-use patterns.

Building sustainability into
infrastructure – including housing,
transportation networks, energy and
water supplies – involves replacing and
upgrading existing infrastructure with
more eco-efficient systems and building
around the needs of people at a scale
that reduces operating costs and
increases accessibility and social
inclusion. Through integrated
approaches, sustainable infrastructure
can also help provide multiple
environmental, economic and social
benefits. For example, investments in
sustainable transport and urban
planning help reduce GHG emissions
and air and water pollution, while
improving urban mobility, access to
markets, public health and the
investment climate.
Sustainable infrastructure need not cost
more than conventional infrastructure
over the long term if investments are
sequenced and financed appropriately,
balancing up-front capital costs with
lifetime operating costs. Investing in
efficiency normally pays for itself in
resource savings and can offset the need
for some large-scale centralized
infrastructure. However, the realization
of huge potential efficiency gains
remains hampered by a lack of
instruments to “monetize” the benefits
of conservation and efficiency and to
reward sustainable consumption.
Innovative financing models are also
needed, with technological innovation
given adequate policy support to
achieve sufficient market penetration.

“Natural infrastructure” provides
valuable but undervalued
economic inputs.
A green economy recognizes and
capitalizes on this value and provides
incentives for maintaining its function.
Natural capital investments will, over
time, help to secure critical ecosystem
services (such as water regulation and
flood control), achieve cost savings on
infrastructure development, improve
human and environmental security and
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can strengthen climate adaptation efforts
through ecosystem-based adaptation
approaches.
Sustainable management of natural
capital also enhances the potential for
ecosystem services for economic
transformation—for example where ecotourism potential is developed as an
economic development strategy.
Investments should be targeted at key
ecosystem services that hold particular
value for their economies and societies.
However, such investments are not
happening at the necessary scale
because the economic value of natural
capital is rarely captured in decision
making processes, due to limited
indicators, accounting systems and
prices in the market.
To address this problem, improved
understanding and quantitative
measurement of biodiversity and
ecosystem values are needed to support
improved governance and policy on
natural resource management and to
make the case for investments in
ecological infrastructure.
There is an opportunity to increase
financial incentives for sustainable
natural resources management through
payments and markets for key
ecosystem services, such as through the
United Nations Framework Convention
on Climate Change (UNFCCC)
approach on Reducing Emissions from
Deforestation and Forest Degradation
and payments for ecosystem services
schemes. In all of these efforts, care must
be taken to ensure that livelihoods and
community development outcomes are
enhanced for local and indigenous
peoples.

Sustainable agriculture is a
critical aspect of maintaining and
building natural capital.
To respond to growing challenges in this
sector, governments will need to move
beyond simply increasing productivity
to developing strategies that ensure

optimal and eco-efficient use of
agricultural lands, water and other
agricultural inputs, while also ensuring
equitable social and economic benefits.
There is a need to redouble investments
in research and development to address
the gaps in the knowledge needed to
deal with changes in the agricultural
sector, including efforts to harness the
traditional knowledge of farmers and
preserve genetic diversity as a basis for
competitiveness and resilience.
Experiences with supporting women
farmers in the region have shown the
importance of approaches that take
gender considerations into account.

Strengthening resilience
The Asian and Pacific region has made
encouraging first steps towards green
growth as one path to sustainable
development. With further
commitment, deepening insight into
policy solutions and with the right
investments, the region could lead the
globe toward a brighter, more
sustainable, future. Securing such a
future also depends on achieving greater
resilience - the capacity to survive, adapt
and grow in the face of unforeseen, often
sudden, changes.
A shift to greener growth can mitigate
the impacts of adverse shocks by
reducing the intensity of resource
consumption, alleviating pressure on
commodity prices and simultaneously
fostering economic, social and
environmental resilience.
Resilience in the context of green
growth comprises various actions – such
as economic diversification, energy
security, ecosystem preservation, and
sustainable production and
consumption. Such measures should be
accompanied by efforts to deal with
incomplete information and
uncertainty.

Approaches that enhance the
capacity of communities and
economies to resist initial shocks

and to self-organize and adapt to
changing conditions will be
increasingly important.
Countries can explore more adaptive
governance approaches that allow
knowledge and flexibility to be
integrated into the institutions that
sustain human well-being in the face of
complexity and change and promote
resilience and transformation. Such
“adaptive capacity” is the ability of a
system not only to recover from shocks,
but also to reform system functions and
feedbacks without losing its ability to
carry out the task for which it has been
designed.
The combined efforts of a wide range of
stakeholders through productive
partnerships will also be essential to
enable green growth. Such efforts can
apply to, for example, adaptive comanagement of natural resources,
which seek to integrate conservation
objectives with sustainable resource
use; engagement of multiple
stakeholders in the pursuit of sustainable
cities, including upgrading slum
communities; and managing climate
risks in agriculture by facilitating close
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engagement between researchers and
farmers, who have substantial
experience with managing risks arising
from natural climate variability.

To ensure greater resilience,
domestic policies should also
encourage diversification in key
sectors, such as industry,
agriculture and energy.
Diversifying and decentralizing energy
systems, for example, can help countries
move away from their heavy
dependence on fossil fuels, which
makes regional economies susceptible
to price shocks and raises energy
security concerns. While conventional,
centralized infrastructure is still
necessary, modular and decentralized
services may be more appropriate in
some cases, especially when funding
constraints exist.

To address climate change
adaptation, countries should take
a “no regrets” approach.
Such an approach to adaptation involves
measures that represent sound
development practice as part of a
broader effort to achieve inclusive and
environmentally sustainable growth.
This approach is in contrast with current
practice in many countries – waiting for
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more advanced forecasting systems
before taking action. Approaches must
span a continuum of responses, from
those that are entirely justified by
specific impacts on specific locations to
those that represent sound development
practice and confer benefits under a
wide range of potential climatic
conditions, even in the absence of
proven climate change. This “noregrets” approach can deliver outcomes
appropriate to a wide range of
opportunities, function effectively in a
wide range of conditions and provide
high levels of security and confidence.
Guiding principles should include
keeping the focus on development and
poverty reduction, using sound science
and forecasting, incorporating
ecosystem-based approaches, and
sharing risks through insurance
schemes.

Final thoughts
The convergent challenges faced by the
Asian and Pacific region threaten to
seriously undermine achievement of the
elusive goal of sustainable
development. An increasingly
globalized economy, growing demand
for resources of all kinds, unmet basic
needs and climate change mean that
society, the environment and the
economy are more vulnerable than ever.

This report shows that the choices that
Asian and Pacific countries make in
relation to economic strategies over the
next few decades are critically important
for the future of the region's people and
for the planet as a whole. Fundamental
changes in the way that economies grow
will be needed to address the risks and
challenges of reducing poverty on a
limited resource base - technological
innovation and improvements in
resource efficiency alone will not be
sufficient.

Governance approaches that
support effective transition
management towards green
growth and sustainable
development will be as important
as setting targets and formulating
strategies.
A focus on improving the quality of
growth, encompassing an expanded
range of economic, social and
environmental considerations, must
become as important as, or even more
important than, expanding gross
domestic product.
How these strategic priorities are
approached by policymakers will differ,
depending on the situation in each
country. Levels of development,
resource endowments, demands placed
on those endowments, current patterns
of resource use, governance structures,
and vulnerability to environmental
change, in particular climate change,
will define the targets and
implementation of specific strategies.
There have been persistent calls for
green growth strategies to play a
significant role in poverty reduction.
This potential exists, but must be
strengthened through specific policies,
including in the social sector. Green
growth strategies, on their own, cannot
address the root causes of poverty. An
exploration of persistent poverty,
inequality and its links to resource use
need further attention in policy research
+
and analysis.
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Investment Avenues Aplenty

Solar Energy Outlook Bright
in Asia as Demand Rises Steeply
Solar energy is steadily starting to play a
significant role in the global energy mix
with new developments of solar
technology in terms of application,
efficiency and cost. Asia and the Pacific
show exponential opportunities for
adaptation of solar energy. Large parts of
the region are on prime equatorial and
tropical land, enjoying some of the
world's highest solar insolation levels
and boasting significant solar energy
generation potential. Furthermore, given
the region's exceptionally high
economic growth rates and continuing
population growth, the present and
projected energy demand gap in Asia
and the Pacific provides a huge market
opportunity for solar energy
development.
According to Asian Development Bank
(ADB), energy demand for Asia and the
Pacific will grow at an annual average
rate of 2.4 percent until 2030, more than
double the world's average over the
same period.
By Haruhiko Kuroda
President, Asian Development Bank,
Fax: +6326362444

The year 2012 will be a defining period

for the solar industry in Asia and the
Pacific. As opposed to the high solar
potentials, there has been minimal
deployment of solar energy in the region,
due mainly to the following reasons:
1) a strong demand in Europe for Asian
solar technology,
2) the expense of deploying solar energy,
3) the absence of genuine and accessible
subsidies at scale.
The resilient economy in Asia and
regional policy development are helping
to make a shift of solar energy
development from Europe to the Asia
Pacific region.

Decreasing European Demand
Pursuant to the stagnant economy in
Europe, European governments are
looking to shed fiscal spending and have
announced to reduce subsidies
considerably for solar energy projects.
For example, Germany will cut its solar
feed-in-tariff rate by 15 percent in July
this year. Similarly, Italy will carry out
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the same kind of plan. Consequently
there will be a further sharp decline in
demand for Asian manufactured solar
technology in Europe in 2012.

Progress of Solar Energy towards
Grid Parity
A further factor changing the nature of
the solar energy industry is the cost
reduction to deploy solar energy. The
potential for solar power cost reduction
associated with technology
development, increased scale of market
penetration, manufacturing
improvements in material, fabrication
technology and processes and a shift to
low-cost production centers was
introduced. All these have been possible
due mainly to the demand from
European markets. However, these
markets offer only a modest growth
opportunity compared with the
exponential growth possibility in the
new markets in Asia and the Pacific.
Market development in the region is
crucial to the next phase of global
investments in solar energy applications
that will accelerate the global progress of
solar energy to grid parity.
As a matter of fact, there are several
Asian countries, such as India, China
and Thailand that enforce national
programs to promote solar energy as
mainstream energy source. In addition
to these countries, the region has been
witnessing the emergence of policy
developments in Japan, Malaysia,
Vietnam, Philippines and Australia. If
these programs are successfully
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pursued, they have the huge potential to
create a big demand, which will
accelerate increased innovation,
efficiency in production and cost
reduction in solar energy applications.
Simultaneously, the competitiveness of
solar energy against traditional and
alternative energy sources around the
world will consequently be increased.

Key Challenges to Solar Energy
Development in Asia
The high up-front cost of solar projects,
high borrowing costs and the lack of
access to long-term capital are major
burdens for Asian developing countries
to develop solar energy. These countries
have to be supported through a
combination of public funds and user
levies. In this light, the large number of
participants in solar energy
development is crucial to reduce rapidly
costs in solar power generation.
The availability and cost of long-term
debt remain one of the biggest
challenges for solar energy project
developers in the region. In general,
long-term loans for non-recourse
financing are available for these
developing countries. While solar
projects have a life of 25 years, term
loans for renewable energy projects in
emerging markets are typically 10 to 12
years. In addition, due mainly to the very
few numbers of solar projects in the
region, high dependence of government
subsidies, and lack of exposure to solar
power projects among financiers in

Asian countries, it is even more difficult
for financiers to judge precisely the
project risks. These factors drive the cost
of loan higher. These adverse conditions
tend to stall solar energy development in
the region.

Innovative Finance under Way
In addition to enthusiastic efforts of
policy makers in Asia and the Pacific,
Asian Development Bank (ADB)
devised a specific way of financing for
solar energy projects in the region. The
fund is intended to support solar project
and program preparation in Asian and
Pacific countries by mitigating related
project risks in order to eventually
provide debt at a lower cost and provide
power generation incentives so that
burdens on governments and
consumers would be alleviated before
solar energy becomes fully commercial
in the region.

Conclusion
With leadership of policy makers and
keen support from international
organizations for solar energy
development, it is expected to see rapid
emergence of solar energy in Asia and
the Pacific in the near future. At the same
time, it is also anticipated to spread solar
energy utilization to other developing
regions such as northern Africa, Latin
America and the Caribbean, which are
similarly placed. Despite of the current
challenges, overall, solar energy as an
alternative energy has a significant
+
potential in Asian region.
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Thailand, Recovers from Floods,
Remains Global HDD Hub
Thailand’s hard disk drives (HDDs)
industry has bounced back from last
year’s flooding and remains a world
leader in production. Dubbed the Silicon
Valley of the Far East, Thailand accounts
for about 40 percent of global HDD
production, exporting more than USD12
billion worth annually. With nearly
every aspect of modern life relying on
digital data, demand for data storage
devices such as hard drives will soar in
coming years, heightening Thailand’s
importance as a top production base.

By Martin Schneider
Chairman Thailand Committee
Swiss-Asian Chamber of Commerce
E-mail: martin.schneider@brainforce-ag.com
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All four of the world’s HDD
manufacturers operate production
facilities in Thailand: Western Digital
Corporation, Seagate Technology LLC,
Hitachi Global Storage Technologies
and Toshiba Corporation. As the global
industry continues to consolidate,
Seagate recently completed its
acquisition of Samsung Electronics’ hard
drive business and Western Digital
expects its planned takeover of Hitachi’s
HDD division to gain regulatory
approval in March 2012. With these
moves, Western Digital and Seagate will
remain the dominant players. Based on
September 2011 figures, Western Digital

has a slight edge as the world’s largest
HDD supplier by volume, with a 32%
market share.
Western Digital is a shining example of
how businesses grow and prosper in
Thailand’s favorable investment climate.
In the 10 years since the California-based
company geared up production in
Thailand, it has enjoyed an average
annual growth of 35%. With 38,000
local employees and a total of 650,000
square feet of production space at its two
huge factories near Bangkok, Western
Digital now produces about 60% of its
hard drives in Thailand. Attesting to the
country’s effectiveness as a site for
precision high-tech work, the company
also conducts all R&D on its slider and
head components in Thailand.
Seagate, also with headquarters in
California, has over 11,000 employees
in Thailand for production of sliders,
head stack and head gimbal assemblies,
drives, and finished HDDs. It
manufactures more than 50 million hard
drives annually in the country. Toshiba
produces 50% of its hard drives in
Thailand with 3,900 workers and several
plants. Besides such high-powered
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assemblers, a deep HDD support
network has built up. The scores of local
component suppliers provide virtually
all of the more than 100 parts required
for hard drive assembly.
Thailand offers many advantages as a
vital investment location for enterprises
in the HDD and components sector.
One big plus is the “cluster” concept
which puts assemblers, parts suppliers,
human resources and technologies in
proximity to boost efficiency. The
country’s well-developed road, seaport,
airport and communication systems
make doing business even more
convenient and cost-effective.
Thailand’s friendly culture and
affordable labor are likewise attractive to
foreign enterprises. Situated at the heart
of Southeast Asia, Thailand also gives
exporters quick access to fast-growing
regional markets with the 600 million
consumers-strong ASEAN Economic
Community (AEC) taking shape by
2015.

Recovering from the Flood
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time, this also limited the manufacture of
products that rely on hard drives such as
PCs, digital cameras and auto
electronics.
From the public to the government to
industrialists, lessons were learned after
the misfortunes of the massive 2011
flood. Companies and the government
have since worked hard to restore
capacity. And with Thailand’s factories
gearing back up, the global HDDs
supply is expected to return to normal
during the second quarter of 2012.
Although one of the hardest hit by the
flooding, Western Digital earned praise
for also being among the fastest to
recover. Its Ayutthaya Province plant
had already restarted production on 30
November only 46 days after it was
inundated.

Strong HDD Support by the BOI
Under the government’s efforts to
develop high-tech industry in Thailand,
the HDD sector is robustly promoted by
the Board of Investment (BOI), which
offers investors generous tax and nontax incentives.

Despite such attractive conditions,
unusually heavy storms from July to
October 2011 brought on Thailand’s
worst flooding in more than 50 years,
causing about 600 fatalities, swamping
the homes of 13 million people, and
inundating industrial estates in
provinces north of Bangkok. Many
factories in the HDD and components
sector were flooded for periods ranging
from a few weeks to a couple of months.
Western Digital’s plants in Ayutthaya
and Pathum Thani provinces and
Toshiba’s facilities in Pathum Thani
were among those that suffered
flooding, with Seagate’s Samutprakarn
and Nakhon Ratchasima factories
largely unaffected by the natural
disaster. But even production at plants
not hit by the waters slowed due to the
constricted supply lines.

The BOI also played a major role in
helping existing HDD investors recover
quickly amid last year’s historic
flooding. During the inundation, relief
measures included allowing promoted
factories to outsource production on a
temporary basis, bring in foreign experts
to rehabilitate flooded plants, import
replacement machinery duty-free, and
count damaged raw materials under
their waste allowances without any tax
burden. Under another measure,
companies directly affected by the
flooding that were still in their tax
holidays could receive additional years
of corporate income tax exemption.
Looking ahead, industrial estates that
invest in flood prevention systems are to
be provided special tax breaks.

As nearly half of Thailand’s HDD
capacity was affected by the flood crisis,
the temporary supply chain disruption
had a significant impact on the
electronics industry worldwide. Global
supply of hard drives fell from 176
million units in the third quarter of 2011
to an estimated 119 million units in Q4,
about 30% short of demand. At the same

The vibrant and resilient HDD sector is
part of Thailand’s nearly USD60 billion
electrical appliances and electronics
(E&E) industry. Besides being a leading
maker of HDDs, Thailand is the largest
electrical appliances manufacturing
base in ASEAN. It is also the world’s
second-biggest maker of air conditioners
and fourth-largest for refrigerators.

Benefiting from consistent government
support, the E&E industry contributes
almost 30% of the country’s export
revenues. E&E exports in 2010 totaled
1,689 billion baht on solid 16.9%
growth. Toshiba and Hitachi are among
the top manufacturers of household
products in the country, along with
Samsung, Sony, Nikon, Pioneer,
Panasonic, Sharp, Mitsubishi, Epson,
Minebea, Fujitsu, Acer, LG, Philips,
Hana, Canon and many other famous
brands.
New projects in the E&E industry
indicate that foreign investors remain
highly confident in Thailand as a leading
production base. Hitachi Asia (Thailand)
in October 2011 announced plans to
expand its factories for electrical
appliances, elevators and auto parts. The
company sees Thailand as a springboard
to regional opportunities with the AEC
promoting the free flow of goods.
Hitachi operates about 40 businesses in
the country.
In January 2012, Hana Microelectronics
said it will expand capacity at its Thai
plants. This includes $25 million set
aside just for new equipment at its
integrated circuit factory in the Hi-Tech
Industrial Estate. Listed on the Securities
Exchange of Thailand, Hana has 11,000
employees, including 4,000 at Hi-Tech.
Canon also affirmed its confidence in
Thailand’s business environment by
recently unveiling plans to pour 6.0
billion baht into a new copier factory in
Prachin Buri Province. The 280,000 sqm
plant is expected to start production in
April 2013. This follows Canon’s 6
billion baht investment last year in an
inkjet printer factory at Nakhon
Ratchasima Province.
To help maintain investor confidence,
the government is hammering out a
master plan to manage the country’s
river basins so that any future floods
would be minimized, protecting
industrial estates and economic areas.
On 29 January 2012, Prime Minister
Yingluck Shinawatra told the World
Economic Forum in Davos, Switzerland,
that the government has earmarked
USD11 billion to develop a new water
management system with more dams
and floodwalls.
+
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2012 - Yet another Tough Year
for Asian Textile Industry
2011 was a bumpy challenging year for
many textile and garment suppliers from
the rising textile manufacturing countries
such as India, Pakistan, Bangladesh,
Vietnam, Indonesia and Thailand. The
textile industry went through a hard year
struggling with the surging and
fluctuating prices of raw materials. The
year 2012 could be another tough year
due to the global economic slowdown
and the uncertainty surrounding the debt
crisis in the Eurozone countries although
the global economic outlook for 2012
has been improving since early this year.
Emerging Asian countries such as
Bangladesh, India, Vietnam and
Pakistan, are expected to take over the
key role of the global textile industry.
According to Clothing Industry Training
Authority (CITA) in Hong Kong, the
emerging Asian countries will play a
more significant part in the industry's
growth in the near future. The
governments of these countries are fully
committed to develop the textile
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business and have already invested in
the textile industry enormously.

Pakistan – muddling through a
tough time
2011 was one of the most difficult years
for Pakistan's textile industry that faced
problems of energy and raw material
shortages and economic uncertainties in
global markets, in particular, Europe and
the US. In addition to the tough business
situation, the market became much more
competitive with emergence of other
supplying countries such as Bangladesh,
India and Vietnam.
Pakistan's garment exports, which grew
at a rapid pace in recent years, have been
gradually declining since the financial
crisis in 2008.
The garment sector lost export orders for
different reasons, including the floods,
which disrupted deliveries and affected
production in many units. The fourth
quarter of 2011, usually a busy time for
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suppliers of garments and textiles
because of the Christmas and New Year
orders from Europe and North America,
experienced 15 to 20 percent drop in
orders.
The country's textile sector, especially
lawn, bed linen and denim fabric, have
good upturn potential once the export
markets recover from the economic
downturn.

Thailand– adjusting to economic
downturn
Thailand's textile industry considerably
contributes to the country's economy.
The industry employs more than one
million workers, which represents about
22 percent of the whole labor force.
Thailand textile industry has been
earning over US$6 billion annually,
accounting for 12.3 percent of the
country's GDP.
The industry is
currently experiencing structural
changes to adapt to the global economic
changes.
With high competency in hi-tech
production techniques and creativity,
Thailand is transfiguring into a textile
raw material and designing hub from a
simple production hub for Japanese
apparel companies in earlier time.
Currently the Japanese market serves as
one of the biggest export destinations for

Thai garment manufacturers,
accounting for approximately 10
percent of the overall value of Thai
apparel exports, with the US and EU
accounting for 40 percent and 30
percent of the Thai garment exports
respectively.

Indonesia – Climbing domestic
textile consumption
Consumption and production of textiles
is well expected to increase in 2012 with
the country's booming economy.
According to Synthetic Fiber Producers
Association of Indonesia (APSyFI),
textile consumption is projected to
increase to 6.5 kg per capita per year this
year, up from 6.03kg in 2011.

Based on the projected consumption
level, the turnover in the domestic
textile market is expected to reach US$
13.51 billion.
The Indonesian Textile Association (API)
affirms that the share of the textile
products in the domestic market would
increase to 50 percent from 40 percent
in 2011. However, it would still depend
on a consistent energy and raw material
supply and adequate infrastructure
support.

Overview for 2012
Generally speaking, the tough situation
in the textile industry will continue and
many of the countries committed to
textile and garment business face
challenges. Despite of the challenges
around the industry, there will also be
opportunities in the growing domestic
market of the large supplying countries
such as India and Indonesia.
The improvement of the textile market
largely depends on their traditional
Western market which has 500 million
+
consumers.
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Textile Asia Held in Karachi Draws Good response

Increasing Pak Demand for
Textile Machinery Seen
1 General overview
Being the world's fourth largest producer
of cotton and third largest consumer and
exporter of the same, the textile industry
of Pakistan is mainly cotton based.
Textiles manufacturing (spinning,
weaving as well as value addition) is one
of the most important sectors of
Pakistan's economy. Its contribution
amounts at 8.5% of country's total GDP,
about 60% to the total exports as well as
38% job creation in the manufacturing
sector of the country. Therefore, Pakistan
is an important market for textile
machinery & accessories.
Due to the increasing demand of textile
machinery & accessories and a
considerable number of Pakistani buyers
visiting international trade
fairs/exhibitions, the organizers of
international exhibitions of textile
machinery & accessories started in 2002

By Aslam Pervez,
Commercial Officer, Consulate
General of Switzerland in Karachi
Email: aslam.pervez@eda.admin.ch
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to hold such events in Pakistan. Since
then, a number of exhibitions are being
held annually providing an important
platform to the manufacturers of textile
machinery and accessories from all over
the world to directly market their latest
technology to the buyers in Pakistan.
This year, two international exhibitions
namely “MEGATECH” and “Textile
Asia” focusing on textile machinery,
accessories and allied supplies and
services have been held in the month of
March at Lahore Expo Centre and
Karachi Expo Centre respectively.
It is pertinent to mention that another
exhibition, namely IGATEX Pakistan
2012, (International Textile, Garment
Machinery and Accessories Exhibition)
is also set to be held from 3 to 6 October
2012 in Lahore.
Due to competition among the
organizers and number of homogeneous
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exhibitions being marketed and held
annually, it has become complex for
exhibitors as well as for visitors to
choose an appropriate and effective
exhibition to participate.

Textile Asia
T e x t i l e
A s i a
(http://www.textileasia.com.pk/) is an
annual international exhibition focusing
on textiles and garment machinery,
accessories, raw material supplies,
chemicals and allied services. It is the
leading fair of this genre held at the
Karachi Expo Centre.
The event is supported by the Federal
Ministry of Textile Industry as well as
some important local textiles
manufacturers' associations, agents of
textile machinery manufacturers and
some foreign associations of textile
machinery manufacturers.
Organiser:
E-Commerce Gateway Pte Ltd.
18 C.P. & Berar Society, Block 7 & 8
Off: Amir Khusro Road, Karachi
Tel.:(+92.21) 111.222.444 &
34536321 Fax:(+92.21) 3453.6330
E-mail: info@ecgateway.net
Website: www.ecgateway.net

Foreign exhibitors at Textile Asia
2012
About 85 companies participated in the
exhibition, showing a decline in the
number of exhibitors compared with
150 and 95 during the last two
consecutive years respectively. Among
the European exhibitors, the presence of
German and Italian nationals was quite
evident while three Swiss companies
namely Benninger AG, Jakob Müller AG
and Rotocraft AG sent their
representative from Switzerland.
The exhibition was held in the four halls
(out of six halls) of the Karachi Expo
Centre. Around 350 foreign companies
from about 25 different countries were
represented during the exhibition.
Countries with prominent

representation were as follows:
China, France, Germany, India, Italy,
Japan, Korea, Malaysia, Spain,
Switzerland, Singapore, Turkey, UK,
USA etc. (Note: Names of the countries
are cited in alphabetic orders).
Majority of the foreign companies
exhibiting in the event were represented
by their local agents and few of the
foreign companies sent their sales
representatives from head offices to be
present during the event.

2. Clariant
3. espriTex
4. Forbo Group
5. Graf + Cie AG
6. Habasit AG
7. Jakob Müller AG
8. Leopfe
9. Luscher AG
10. Mathis
11. Polytex AG
12. Rotocraft AG
13. Santex Group
14. SSM ScharerSchweiterMettler AG

Swiss exhibitors
In current year's show, about 14 Swiss
companies were represented through
six local agents/partners; depicting a
slight increase when compared with last
year's representation of 12 Swiss
companies represented by the same
numbers of local agents/partners.
Among the Swiss exhibitors, subsidiary
of SGS SA in Pakistan was the only Swiss
company which participated directly
and had setup its own booth. The above
mentioned 14 Swiss companies
represented by their local agents were
following:
1. Benninger AG

One of the reasons of low participation
of Swiss exhibitors in Textile Asia 2012
in Karachi is supposed to be the
forthcoming exhibition IGATEX in
October 2012 in Lahore where most of
the local representatives of Swiss
companies have booked their stalls.

Publication of Pakistan Textile
Journal
Pakistan Textile Journal, a monthly
leading textile technology and news
magazine in Pakistan regularly
publishes a Swiss review in its March
edition. Like previous years, the Swiss
review of Pakistan Textile Journal was
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published during the occurrence of
Textile Asia and was distributed among
the exhibitors and visitors of the
exhibition. This publication gives an
additional publicity to the Swiss textile
machinery manufacturers.

Visitors
The entry to the exhibition was allowed
by invitations and corporate visitor
passes. Over 40,000 visitors attended
the exhibition; among them were a large
number of trade/corporate visitors,
officials, students of textile
universities/institutes and foreign
diplomats. As reported by the organizers
of the Textile Asia, about 200 foreign
delegates/visitors attended the event.

2. Assessment of Trade
Show/Results
A large number of corporate visitors
from the host city Karachi witnessed the
event and a number of visitors also came
from Lahore and Faisalabad. As the
event commenced on weekend,
majority of the visitors had come during
the first two days (Saturday and Sunday)
of the show. The exhibitors have
reported satisfactory volume of quality
visitors and some serious business
enquiries.
There were no organizational or logistic

problems as the organizers have their
official stand builders, freight forwarder,
electric and electronics contractor etc.
The custom clearance work was on
schedule and smoothly. Pre-fabricated
booths (shell scheme stalls) were
provided by organizers and customized
booths were made as per demand of
exhibitors. Construction of the
customized booth was done locally by
the official and number of independent
contractors.
The marketing of the event was made
through all channels such as: print
media (advertisements on Newspapers
and Textile Journal), billboards,
electronic media (TV Channels) and
letters of invitation with passes, e-mails

and virtual campaign.

General impression on trade show
and scope
Exhibitors and visitors had good
impression about the exhibition and
they see promising scope for their
business development through this
exhibition. No major complaints made
by the exhibitors or visitors had come to
our knowledge.

Specific business contacts
Exhibitors established some new
business contacts but most of the visitors
were their existing customers.

Contracts concluded at the trade
show
The exhibitors - particularly
representatives of Swiss companies acknowledged the quality enquiries
whereas no information was revealed on
the number of contracts concluded at
the exhibition.

Comments by Swiss exhibitors
/degree of satisfaction
The Swiss exhibitors that were present in
the exhibition expressed their
satisfaction with the services of
organizers.
It was mentioned by Swiss as well as
many other foreign exhibitors that result
of the exhibition was fairly satisfactory
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under the circumstances of law and
order concerns in the host country and
slow economic activities worldwide.
The exhibitors foresee growth in their
business in Pakistan and expressed their
interest.

Products/services in demand
(market trends)
There was a mixed trend of demand
such as machinery & accessories and
chemicals etc. as the visitors were from
all fields of textile sector, such as
spinning, weaving, dyeing, finishing and
stitching etc. Among the exhibits,
garments and embroidery machines
were quite prominent.

General economic situation of the
exhibiting sector in the host
country
Textile industry is the back-bone of
Pakistan's economy, yet totally
dependent on imported machinery,
accessories and spares. The textile
machinery used in Pakistan is imported
mainly from Japan, Germany,
Switzerland, Italy, China, Korea etc.
The industry has made an investment of
approximately USD8 Billion during the
period 1999 – 2010. Still, the industry
has potential for expansion and
significant revamping and upgrading of
the industry is needed.
Due to global economic slowdown and
un-competitiveness of Pakistan in the
international market combined with
several domestic challenges currently
faced by the industry, exports, as well as
investments and output of the industry is
being affected. Significant depreciation
of Pakistani currency against USD, Euro
and CHF etc. also affected investments
in term of import of new machinery and
equipment.
The main reason behind Pakistan's uncompetitiveness in the international
market and depleting output is the
significant increase in cost of production
(energy, raw material, transportation,

manpower etc.), increase in interest
rates and frequent breakdown of
electricity and gas which adds additional
cost of alternative arrangements.
Moreover, deteriorating law and order
situation and political instability are also
affecting the business activities besides
refraining foreign buyers from visiting
the country.
In order to address these challenges, a
five-year Textile Policy 2009-14 has
been introduced by the Government of
Pakistan. The five-year textile policy
contains short-term and long-term
measures to revive the receding textile
industry. Key initiatives of the policy are
creation of Textile Investment Support
Fund (TISF), Technology Up-gradation
Fund (TUF), infrastructure development,
skill development, zero rating of
exports, tax-free import of machinery
and rationalization of tariff structure.
The policy in general is welcomed by all
the stakeholders and has given them
some hope. However, it has not yet been
fully implemented but has already
stirred the activities in the industry.
Furthermore, the Government of
Pakistan is also negotiating a Free Trade
Agreement and (FTA) with USA and EU,
which if takes place, would make a
significant impact on the revival of the
textile industry.

In the meantime, the global economic
recovery has started to improve the
demand for textile and clothing and had
a positive impact on Pakistan's textile
exports. The latest positive development
at WTO, related to the “EU proposed
waiver on duties for 75 products – due to
the recent floods in Pakistan” will
provide some relief to the struggling
textile industry of Pakistan. Moreover,
the increasing cost of doing business in
China is also shifting some business to
Pakistan and it is expected that this trend
will continue in the coming years.
In view of the above, it is likely that the
demand for textile machinery in
Pakistan will increase.

Evolution of trade show
The TEXTILE ASIA in comparison with its
homogeneous exhibitions being held in
Karachi has given an additional
satisfaction to its participants. With the
result of current year's show and positive
developments in the industry, a higher
number of participants is expected in the
future. In addition to this, an improved
law and order situation in the country
would further encourage the foreign
+
participants.
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Offshoring & Outsourcing
Industry on Fast Track in Asia
Business Process Outsourcing (BPO) is
the fastest growing industry in the
Philippines, bringing a steady growth in
annual revenue and covering about 15
% of global outsourcing markets. A
prime outsourcing destination in
Southeast Asia, Philippine BPO employs
708,000 full-time employees, with
350,000 working in the country's call
center industry. The Business Processing
Association of the Philippines (BPAP)
estimates that about 61% of Philippine
BPO workers are employed in the call
center industry, 18.5% in back-office
KPOs, 9.5% in IT software development
and maintenance, 5.4% in Engineering,
3.2% in Transcription, and 2.2% in
Animation. However, these numbers are
still expected in increase in the coming
years, as more and more foreign-based
companies set up business operations in
the Philippines.
The Philippines' offshoring/outsourcing
industry is composed of shared services
offices and independent companies.
By Daniel Brunner
Co-Chairman Philippine Committee
Swiss-Asian chamber of Commerce
E-mail: daniel.brunner@credit-suisse.com
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Large multinational companies
outsource in-house parts of their
operations to the Philippines;
international third party providers offer
services from the Philippines to foreign
multinationals and independent
Philippine companies provide services
to international clients. Through these
options many offshore outsourcing
services performed in the Philippines
can be offered to companies of all sizes
and needs. A wide range of outsourcing
segments can already be found in the
Philippines' outsourcing industry. The
two main areas of expertise are Contact
Centers and Business Process
Outsourcing (BPO).
The BPO boom in the Philippines is
currently led by demand for offshore call
or contact centers. The Philippines
ranked in offshore service generating
revenues of $2.1 billion in 2006, placing
third behind India and China. That's up
62% over the $1.3 billion it gained in
2004, and a huge increase from the start
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of the decade when the outsourcing
industry in Manila employed just 2,400
people and the industry had revenues of
merely $24 million. In December of
2010, the Philippines overtook India as
the call center capital of the world, and
now employs over 350,000 employees
in the local call center industry,
compared to India's 330,000, this
according to data from the Call Center
Association of the Philippines.
Philippine call centers generated
roughly $6.3 billion in revenues in the
year 2010, with the association
estimating a15-20% increase by 2011,
as more and more multinational
companies continue to set-up
outsourcing operations inside the
country.
The recent growth spurt in the
outsourcing industry in the Philippines
has been fueled not by traditional lowvalue-added call centers but by the
higher-end outsourcing or knowledge
process outsourcing (KPO), including
legal services, accounting, business
analysis, Web design, medical
transcription, software development,
animation, and shared services. Though
call centers still comprise the largest part
of the BPO sector, the Philippines has
begun leveraging its creative design
talent pool, vast amount of lawyers, and
its CPAs or general accountants.
Industry analysts say that the
Philippines' BPO industry is growing at a
faster rate than India; however, even at
the current rate of growth it will take a
few more years to match the Indian BPO
industry. The country has emerged as
the new capital for call center works as it
has overtaken Indian in the voice-based
BPO services delivery.
The Philippines has a long way to go to
match India in the overall business
process outsourcing (BPO) segment not
just in terms of size of the industry, but
also in terms of range of services.
The BPO industry in the Philippines was
estimated at about $ 9 billion in calendar
year 2011 (as per the data obtained from

International Outsourcing Summit,
themed "Global Market Leaders
Addressing Global Market Issues' was
held on 11-12 October 2011 in Manila
to discuss global market issues.
Delegates from 17 countries gathered to
discuss the future challenges,
technology impact and opportunities of
the IT-BPO.

research firm Everest), with voice-based
BPO services (call center works)
dominating the vast majority of the total
BPO exports at about $7.38 billion. This
is marginally higher than India's voicebased BPO exports' revenues of about
$7 billion in financial year 2011.
On the voice side, the Philippines' BPO
industry has overtaken India because
there is a clear advantage for Philippines
for serving voice customers, primarily in
the US market on account of cultural
affinity and better English accent. But on
the non-voice BPO side, there is still a
significant difference between India and
the Philippines.
The Indian BPO industry is expected to
earn exports revenues worth about $16
billion in financial year 2012. This is a
growth of more than 12 percent over
financial year 2011. At present, the
Indian BPO industry provides direct
employment to about 880,000 people,
according to Nasscom Strategic Review
for 2012.
India is ahead of the Philippines when it
comes to data-based works. Moreover,
moving the work to any other center is a
decision of the customer as well as the
vendor. While most of the BPO delivery
centers in the Philippines are run by
Indian companies, most of these
companies use the country as a base to
offer alternative delivery option to
global clients. For example, Aegies,
BPO arm of Essar Group, is the largest
BPO in the Philippines, employing
about 12,000 people.

Based on the discussion, it was agreed
that the Philippines should focus on
"non-voice" complex IT-BPO services
aside from maintaining its presence in
"voice" outsourcing activities. Other
challenges discussed where the impact
of social networking sites and the urgent
need to develop a robust talent pool.
The Business Processing Association
Philippines (BPAP), organizer of the
summit, also made a Roadmap 20112016 during the activity. The roadmap
was made in cooperation with the
Philippine government. It was also
agreed during the discussion that the
Philippines should become the number
one IT-BPO destination.
The BPAP and the government believe
that the Philippines can become the
number one IT-BPO outsourcing
country through education, especially
by creating a larger and better educated
talent pool; and by supporting laws,
such as the laws that allow women to
work at night and secure data protection.
President Benigno Aquino III, who
delivered the summit's closing remarks,
thanked the IT-BPO delegates for the
opportunities they create for the people
in the Philippines.
The President also approved a budget for
trainings to make more manpower
available to increase the IT-BPO talent
pool.
Department of Trade and Industry
Secretary Gregory Domingo,
meanwhile, expressed confidence that
the young Filipinos who were trained
through the IT-BPO industry will later on
become entrepreneurs.
+
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Korean Shipbuilders on Blue Ocean Voyage

Beyond Crises, Sailing
Towards a New Horizon
The Korean shipbuilding industry is a
representative example of the nation's
rags-to-riches legend. The delivery of 30
barges to Vietnam in 1967 helped shape
the beginnings of Korea's export drive.
Today the industry builds more than 30
percent of the ships and offshore
facilities ordered around the world
annually.
The history of Korean shipbuilding has
run the same course as that of Korea,
boasting economic development and
overcoming external challenges like
global financial crises.
Refusing to bow to the most recent
global financial crisis, Korean
shipbuilders have regained the top rank
in the world market a couple years after it
was taken by China. In 2011, Korea won
almost half of the global shipbuilding
order and far outpaced China in terms of
order value.

By Kwon Oh-Yoon
General Manager. International
Cooperation Dept. of Korea
Shipbuilders' Association (KOSHIPA)
Email: oykwon@koshipa.or.kr
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According to market researcher
Clarkson, domestic shipbuilders
clinched orders totaling 13.55 million
compensated gross tons (CGT) in 2011
compared to China's 9.2 million CGT.
Despite a fall in global shipbuilding
orders by 31 percent year-on-year in
2011 due to a sluggish shipping market
and liquidity issues, Korea posted a 7.0
percent increase in new orders over the
previous year and its market share
increased to 48.4 percent. The volume of
orders placed with Chinese shipyards fell
by almost 50 percent over the same
period.
With competitive design capabilities, an
abundance of skilled technicians and
advanced technologies. Korean
shipyards are expected to maintain
global supremacy industry-wide.
A key contributor to the competitiveness
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of Korean shipbuilding is its stronghold
in the offshore plant arena, including
FPSOs and deep-water drill ships.
Orders for offshore platforms are
expected to fare better than traditional
shipbuilding over the next several years,
powered by an intense focus on the
development of new offshore gas and oil
field and high oil prices.
Additionally, the earthquake in eastern
Japan last year has added momentum to
a new era of LNG as a cleaner and safer
energy source.
Looking ahead, Korea's top-tier
shipbuilders, trendsetters in offshore
facility construction, continue to pursue
new and more effective avenues for
securing customers, focusing on
advancing offshore capabilities and
maintaining their world-leading market
share.

Korean Shipyards Leading the World
• Pursuit of Blue-Ocean Opportunities in Offshore Areas
• Focus on High-Tech, High-Yield Vessels Like LNG Carriers
• Lead Development in Green Ships
• Full-Fledged Global Network
• New Vision: From Shipbuilders to Ocean Developers
Real Blue-Ocean Opportunities for Foreign Investors
• Market Securement: Almost Half of Global Shipbuilding Orders by Korea's
Shipyards
• Deep Pool of Highly Skilled, Experienced Manpower: Management,
Technicians, Specialists
Promising Investment Areas
• High-Potential New Technology Fields: Integration of ICT, Energy Efficiency,
Emission Reduction. etc.
• Advanced Software & Content for Smart Shipbuilding Era
• Small Shipyards Seeing Increased Demand

New Shipbuilding Orders in 2011
The Korean shipbuilding Industry is a representative example of the nation's ragsto-riches legend. The delivery of 30 barges to Vietnam in 1967 helped shape the
beginnings of Korea's export drive. Today the industry builds more than 30
percent of the ships and offshore facilities ordered around the world annually.
The history of Korean shipbuilding has run the same course as that of Korea,
boosting economic development and overcoming external challenges like global
financial crises.

The dominance of Korean shipyards in
offshore facilities is complemented by
their continued leadership in LNG ship
orders, as they led the LNG carrier
market again last year.
With respect to the LNG carrier order
book, Korea has secured a total of 56
vessels, or 90 percent of the overall
global backlog of 62 ships.
Navigating toward a green ship and
ocean system, Korean shipbuilders
pursue safety and environmental
protection.
Top Korean shipyards are already
meeting increased demand for fuelefficient vessels while new shipbuilding
contracts are subject to EEDI
requirements to reduce C02 emissions
by 10 percent starting from 2015, 20
percent from 2020 and 35 percent from
2035.
Overall, Korea's top shipbuilders have
enhanced their competitiveness by
introducing ICT innovations in both
technology and management. For
instance, digital shipyards have become
a new standard in shipbuilding
efficiency, facilitating process
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innovation based on productivity and
high client satisfaction. The adoption of
WiBro, for example, for internal
shipyard communication systems shows
that domestic shipbuilders are taking full
advantage of the cutting-edge IT devices
and solutions produced by Korea' s
globally leading digital electronics
enterprises.
At the same time, global outreach
remains a mainstay strategy of Korean
shipyards, diversifying areas of
cooperation by region and business
segment.
Under the concept of a "borderless"
expansion into new business territory,
Korean shipbuilders continue to
develop the shipbuilding industry's
horizon, diversifying business
portfolios, notably new growth engines.
The advent of the smart and
convergence era has provided
additional steam for Korean shipyards to
expand their reach - from shipbuilders to
ocean developers.
In this context, Korea's shipbuilding
sector has become attractive for foreign
investment, guaranteeing unrivaled
business success.
The lion's share of shipbuilding orders
secured by Korean shipyards offers
excellent market opportunities in a
broad range of new fields for offshore
investors.
At the hub of the global shipbuilding
Industry, investors can find security in
the latest management knowhow and
opportunities derived from state-of-theart technology applications and a highly
trained, dedicated workforce. High-tech
devices and software are prominent
among Korean marine and shipbuilding
areas that are promising for foreign
investors, providing a value chain for
common prosperity.
Considering the positive market outlook
for small ships due to strong
replacement demand, investors in the
small ship segment are also sure to find
real gems in Korea.
+
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Brunei · Cambodia · Indonesia · Korea · Laos
Malaysia · Mongolia · Myanmar · Pakistan · Philippines
Singapore · Sri Lanka · Thailand · Vietnam

Application for Membership
I / we wish to become a Member of the Swiss Asian Chamber of Commerce
Company Abroad
Individual Member
Small Company (up to 250 employees)
Medium Sized Company
(up to 1000 employees)
Large Company (over 1000 employees)

annual fee
annual fee
annual fee

USD
CHF
CHF

150
300
600

annual fee
annual fee

CHF
CHF

1000
2000

Company Name: __________________________________________________
__________________________________________________
Address:
__________________________________________________
__________________________________________________
Contact person: __________________________________________________
Function:
__________________________________________________
Telephone direct: _________________________________________________
Fax direct:
__________________________________________________
E-mail:
__________________________________________________
Website:
__________________________________________________
Company turnover: ________________________________________________
Date / Place: ____________/ ________________________________________
Signature: __________________

Activities of the company (please enclose your company profile / brochure)
CEO/Managing Director (First Name / Name) ___________________________
__________________________________________________________________
Export Manager (First Name / Name ___________________________________
__________________________________________________________________
Products / Compas codes ____________________________________________
Number of Employees ______________________________________________
Office / Agent in Southeast Asia ______________________________________
Interest in market entry in ___________________________________________
Country Priorities/Interests/Business Relations (please check)
Brunei
Cambodia
Indonesia
Laos
Malaysia
Mongolia
Myanmar
North Korea
Pakistan
Philippines
Singapore
South Korea
Sri Lanka
Thailand
Vietnam
Please mail or fax the application form to
the Swiss-Asian Chamber of Commerce, P.O. Box 1073, CH-8032 Zurich
or fax to: +41 41 620 88 03
Email: sacc@sacc.ch
Visit our Website: www.sacc.ch
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India’s only bilateral trade magazine publishing house
• Outsourced Publishing • Community Magazine • K.P.O.
• International Business Advisory • Online Publishing • Events
To know more about our services: veerendra@newmediacomm.biz
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New Media House, 1 Akbar Villa, Near Old State Bank,
Marol-Maroshi Road, Andheri (E), Mumbai 400059. India.
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APM Technica – A Passion for
Sticking to Customers' Service
Stefan Mattle and Bruno Koeppel,
APM Technica's CEO and Head of
Sales respectively, talk about
successful approaches to highly
specialized product and businessmodel innovation, whose goal is
to attain the beauty of perfection.
APM Technica AG
APM Technica is a Swiss SME which is
rather new but steadily growing in
Europe and Asia despite the global
stagnant economy. The company's
growth and performance in the past
shouldn't be overlooked in the global
adhesive and surface technology
industry.
The performance of the company has
accelerated, and very specialized
technology and client focused business
strategy played a key role in this
development.
APM Technica is a full-service adhesive
and surface technology provider. The
history of APM Technica AG began in
October 2002 when the management
bought out the materials and process
engineering profit center of Geosystems
AG. It's a privately owned company
with approximately 100 employees in
Switzerland, Europe and Asia.
The company's headquarters are based

in Heerbrugg in Switzerland. Under the
headquarters, the company has three
other major operations, which are
ABATECH in La Chaux de Fonds, in the
French part of Switzerland, APM
Technica GmbH in Germany and a
branch of APM Technica in the
Philippines.

How APM Technica benefits from
its operations in the Philippines
Each operation consists of three
principal functions: engineering,
production and client services. The
company covers strategically
Switzerland, Germany, Austria, and
Central and Eastern Europe through the
Swiss and German operations. The
company's branch in the Philippines,
which is the company's hub to reach out
all of the important markets in Asia,
opens up opportunities in the region and
covers Asian markets properly. More
importantly, the branch plays a
significant role to serve local clients in
Asia closely and react to the clients'
needs and demands rapidly. Currently,
the company is aggressively exploring
markets in Malaysia and Vietnam.
Stefan confidently says that he sees huge
potential in these markets.
Stefan explains that benefits of having a
branch in the Philippines are various.
First of all, it is crucial to have a pivotal
platform in Asia to approach potential
markets and satisfy existing customers in
the region.
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Secondly, since people in the
Philippines generally speak English
well, there is no language barrier to
communicate with local staff. Besides
that, labor cost in the country is rather
low, compared to other emerging
countries in Asia.
In addition to these benefits, Stefan
refers to a single ASEAN Economic Zone
set for 2015. The zone will become one
sprawling economic zone
encompassing Burma, Thailand,
Cambodia, Laos, Vietnam, Malaysia,
Singapore, Indonesia, the Philippines
and Brunei. Stefan believes that it is
important to be well settled in one place
in one of these ASEAN countries to tap
the member countries and not to miss
emerging business opportunities in the
region.
Bruno adds, however, there are
challenges to run the operation in the
country efficiently. It is rather difficult to
immigrate qualified capable engineers
to the Philippines. Another point he
refers is export restrictions for
production materials used in other
locations. In addition to these
shortcomings, margins on each product
are considerably low. Inevitably, there
is an issue of competitiveness of price.
Stefan further explains that the company
regularly organizes a training program in
Switzerland for local staff in order to
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accelerate the integration of local
employees into the whole structure of
the company and motivate the staff and
eventually maximize the work
efficiency across the entire company.

Flexible but consistent business
approach
APM Technica is clearly a niche player
specializing in adhesive and surface
technology area. Adhesives are highly
complex substances, whose properties
vary depending on the application. APM
is growing by combining a highly
advanced technology and tailor made
solution for each customer. The
company's continuing efforts, in indepth analyses to make its technology
perfect and to respond to customers'
requirements precisely, and thorough
testing, support the fast growth of the
company.
What is new is the acceleration of the
company's sales and earnings trajectory.
Part of this is undoubtedly being driven
by growth in demand in developing
markets in Asia. APM's low-cost
manufacturing base with their welltrained local staffs in the Philippines puts
it in a strong position to serve the high
demand.
Stefan adds clearly, however, the
company is not simply sitting back while
it rides on the wave in Asia. It continues
to make a significant effort to strengthen
its growth momentum. It has drastically
redesigned and reenergized its product
development approach and precise
customer service. Consequently, the
company is appearing as an adhesive

and surface technology niche leader in
the industry.

Meeting with Stefan, Bruno and
several staff members from APM
Technica
What I felt most strongly, throughout the
meeting with Stefan and Bruno, was
their Swiss spirit; in other words, their
indomitable spirit and diligence. They
have a strong passion to find the very
best solution and products for their
customers. They never give up until they
offer perfection and fully satisfy their
customers' needs and requirements. The
word, “compromise” doesn't exist in
their spirit.
They are 100 percent committed to their
customers. I had an impression that they
are not smart looking superficial
marketing men or simply profit seekers,
but rather real artisans in seeking a
beauty of perfection as professionals.

Stefan made a presentation about APM
Technica at our conference last year.
When he started his presentation in
showing the company's motto, “Let's
stick together!” To be honest, I had no
idea about what it meant or he wanted to
tell. After the presentation, I thought the
motto was simply related to their
adhesive technology business. But after
several discussions with Stefan and
other employees, I noticed that my
initial understanding about the motto
was completely wrong. The motto
expresses their passion and indomitable
spirit. In other words, APM Technica
sticks to its customers until it fulfill the
customers' satisfaction. That's APM's
goal!
By Nanami Perrig,
Swiss-Asian Chamber of Commerce +

I had a chance to talk with a couple of
local staff members from the Philippines
at SACC's Philippines event last year and
also talked with staff from the
headquarters in Switzerland. They
looked very happy to work for the
company. Now I am fully convinced that
APM Technica's core business policy to
achieve full satisfaction of their
customers reflects on its treatment for
the company's employees.
I feel APM Technica's staff love and
welcome challenges. I believe that they
consider their customers' satisfaction as
their own satisfaction and pleasure to
work.

35

SACC - Profile

SACC / JOURNAL 2/2012

Trunz Water Systems:
Innovative Solutions
for Water Shortages
Trunz Water Systems, a Switzerlandbased company has developed and
distributes sustainable solutions for
water purification and desalination
powered by renewable energy. The
innovative products are specially
designed for decentralised potable water
and electricity supply in remote areas or
during emergency operations. Only
recently, the company introduced its
new WATER BAG to the market.

By Andrea Trunz
Director Marketing
Trunz Water Systems AG, Steinach
Email: a.trunz@trunz.ch
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Developed to solve problems of water
distribution during emergency situation,
the bags are small and light and therefore
easy for transportation. Water Bags are
collapsible, the empty bags have nearzero volume. This allows efficient
storing and forwarding in massive
quantity. In fact, they occupy at least 20
times less storage place than jerrycans.
This means that one truck can carry
approx. 120'000 Water Bags to
emergency situations, enough to
distribute 480,000 litres of water. The
similar capacity would require at least 20
trucks to deliver four litre plastic
jerrycans. Once on the spot, the water
bags allow fast distribution of treated
water in safe and durable plastic

containers. The Water Bags are efficient
and environment friendly. They are
made of resilient and flexible food-grade
laminates that will not leach into the
water. The bags are easy to fill and use,
featuring a handle for carrying water
safely over long distances and an
adjustable spout for easy drinking and
dispensing.
The Water Bag supplements the solar
powered water treatment plants of Trunz
Water Systems: the new product actually
closes the circle starting from water
pumping, water treatment on the spot
and finally safe distribution to the people
affected by the water crisis.
For more information, please visit
www.trunzwatersystems.com
Contact person:
Trunz Water Systems AG
Technologie Center
Andrea Trunz / Director Marketing
Ahornstrasse 1
CH- 9323 Steinach
Phone: +41 71 447 85 44
E-Mail: a.trunz@trunz.ch

+
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New Investment in Vietnam
Boosts Nestlé's Nescafé Plan
Nestlé has invested USD 270 million
(over CHF 230 million) in a new coffee
factory in Vietnam to reinforce its global
Nescafé Plan and commitment to the
country.

increase the amount of Nescafé coffee
bought directly from farmers and their
associations, looking set to purchase
30,000 tonnes of coffee from around
16,000 farmers every year.

The factory, to be located in Dong Nai
province and fully operational by 2013,
will produce products under the Nescafé
brand for both local consumption and
export.

Furthermore, the Company is working
together with the Vietnamese Ministry of
Agriculture and Rural Development to
improve coffee productivity through
better farming practices, as well to
distribute high-yield, disease-resistant
plantlets.

The Company's latest investment
supports its CHF 350 million Nescafé
Plan, launched in August 2010, which
brings together Nestlé's pledge to
sustainable coffee farming, production
and consumption under one umbrella.
In addition, the factory – set to create 200
new jobs and a number of indirect jobs –
will also showcase state-of-the-art
process technology and focus on energy
and water savings.
Paul Bulcke, Chief Executive Officer for
Nestlé, explained the significance of the
Company's latest commitment to
Vietnam.
He said: “Today's investment is fully
aligned with the global Nescafé Plan,
launched just a year ago, which brings
our commitment to support responsible
coffee farming, production and
consumption together.
“They are a clear demonstration of our
commitment to Creating Shared Value,
which is Nestlé's way of doing business.
Creating Shared Value is the expression
of our conviction that only by creating
value for society as a whole can we
create long term value for our
shareholders.”
Under the Plan, over the next five years
in Vietnam, Nestlé aims to significantly

38

Ultimately, Nestlé aims to engage with
20,000 Vietnamese coffee farmer
households within five years.
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Members of the Board
President
Dr. Urs Lustenberger
Lustenberger Glaus & Partner Attorneys at Law, Zurich
(Chairman “Legal Affairs”)

Executive Committee:
Ruedi Bachmann Clariden Leu Ltd.,
Zurich (Treasurer)
Daniel Brunner Credit Suisse, Zurich
(Co-Chairman “Philippine Committee”)
Ariste Chiabotti Clariden Leu Ltd.,
Zurich
(Chairman “Singapore Committee”)

The Nescafé Plan
The Plan – as part of Nestlé's CHF 500
million investment in coffee projects by
2020 – has a set of global objectives
which aims to help the Company further
optimise its coffee supply chain,
including an increase in direct
purchasing as well as technical
assistance programmes for coffee
farmers.
It builds on the CHF 200 million the
Company has already invested in the
coffee industry over the past decade.
The Nescafé Plan comes on top of
Nestlé's Cocoa Plan, launched in
October 2009, a CHF 110 million
investment to improve the sustainability
of the cocoa industry which includes the
distribution of 38 million high-yield
disease resistant cocoa plantlets over the
next ten years.

Nestlé in Vietnam
Nestlé operates four factories in Vietnam
employing more than 1,500 people
nationwide.
Nestlé Vietnam offers consumers a
variety of products under brands such as
Nescafé, La Vie, Milo, Maggi, Lactogen,
Nan and Cerelac.

Marc Dangel Dangel Asset
Management, Zurich
(Chairman “Sri Lanka Committee”)
Adolf Meier HSBC Private Bank (Suisse)
SA, Zurich
(Chairman “Vietnam Committee”)
Bruno Jenny UBS AG, Zurich
(Chairman “Indonesia Committee”)
Patrick Kriesemer Kriesemer & Partners,
Zurich (Chairman “Malaysia, Brunei
Committee”)
Barbara Möckli-Schneider
Swiss-Chambers Services GmbH, Zurich
Secretary General (Chairwoman
“Cambodia, Laos, Myanmar
Committee”)

Dr. Peter Zuellig Parazelsus Ltd., Zurich
(Chairman “Philippine Committee”) and
(Co-Chairman “Pakistan Committee”)
Luca Moretti SMC Trust Office SA
(Chairman “Mongolia Committee”)
Martin K. Parsons Zurich
(Co-Chairman “Korea Committee“)
Wolfgang Schanzenbach
Osec Business Network Switzerland,
Zurich
Thomas Schelling Epalinges
(Chairman “Swiss Romande”)
Martin Schneider Brainforce AG, Zurich
(Chairman “Thailand Committee”)
Thomas Wernly, Ambassador retired
Evillard, (Co-Chairman “Pakistan
Committee”)
Theo Zijdenbos Burson-Marsteller
Schweiz, Zurich (Chairman
“Communication”)
Tuck Seng Low GWS Global Wealth
Solutions, Zug

Members of the Board:
Bruno W. Fritsche Sika Services Ltd.
Zurich
Roberto Gerosa AF Colenco Ltd., Baden
Thomas Greter Credit Suisse, Geneva
Bart van Leemput Lombard Odier
Darier Hentsch & Cie. - Banquiers
Privés, Geneva
Paul Hugentobler Holcim Group
Support (Zurich) Ltd., Zurich
Max R. Hungerbühler Bischoff Textil
Ltd., St. Gallen
Reinhold Jacobi Nestlé Ltd., Vevey
Yoontae Kim KOTRA, Zurich
Antonio Kloeti Panalpina Ltd.,
Glattbrugg

Prof. Dr. Peter Pscheid Swiss – German
University, Jakarta/Indonesia
Dr. Philippe Régnier Modern Asia
Research Centre, Geneva
Hans Rudolf Schürch Kuesnacht
Dr. Peter Schweizer Ambassador retired
Zurich
Dr. Lukas Sigrist Swissmem Zurich
Markus Tomasi Phonak Ltd., Stäfa
Gonpo Tsering DKSH Holding Ltd.,
Zurich
Dr. Markus A. Zoller Zompec Ltd.,
Glattbrugg
Geoff Riddel Zurich Financial Services

(Source: Corporate Media Relations,
+
Nestlé SA)
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swissnex Singapore – A Global
Connector in Science,
Education, Art & Innovation
swissnex is a network of
knowledge hubs with nodes in the
world's most innovative regions
where the future is being shaped,
namely in Bangalore, Boston, San
Francisco, Shanghai and
Singapore, collaborating closely
with science and technology
counsellors based in Swiss
embassies around the world.
swissnex is an initiative of the
Swiss government and each
outpost promotes public-private
ventures. Partners, donors and
sponsors provide vital financial
support.
What We Do

By Dr. Suzanne Hraba-Renevey
Executive Director
swissnex Singapore
Email: suzanne.hraba-renevey@swissnexsingapore.org

40

quality, innovation, and openness
• Connect scientists, researchers,
entrepreneurs, policy-makers, and
thought leaders with inspiring peers
and new ideas on either side of the
globe
• Facilitate academic programs, global
innovation strategies, and knowledge
exchange
• Create and present transdisciplinary
projects in imaginative ways
• Network with relevant contacts at
universities, research institutions, and
companies to maintain a powerful web
of worldwide knowledge
Support internationalization efforts of
Swiss academic institutions and
companies, with a special focus on R&D
based start-ups

We take an active role in strengthening
Switzerland's leadership as a world-class
location for science, education, and
innovation. Our core value lies in our
ability to:

• Share innovative achievements and
emerging trends in the host country
and in Switzerland

• Strengthen Switzerland's profile as a
nation of leading-edge research,

• Inform on developments in science,
technology, education and
innovation policies
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landmark research and incubation
centre in Singapore, comprising public
(A*STAR) and private research institutes
(e.g. Novartis Institute for Tropical
Diseases), governmental offices, biotech
SMEs and start-ups. This hub is part of
the one-north 200-hectare development
including Fusionopolis, the infocomm
and digital media hub, and located close
to the National University of Singapore
(NUS), Science Parks, Polytechnics and
INSEAD. swissnex thus operates in a
proximity-effective and interdisciplinary
environment, ensuring easy networking
to its associated teams, partners and
visitors.

Participate in our communities and
interact with Swiss and local partners to
bring added value

• Targeted introductions and access to a
network of academic and business
leaders

What We Offer

• Workspace and infrastructure

Creativity and curiosity are in our genes.
In all that we do, we promote the sharing
of ideas and emergence of synergies. We
work with our stakeholders, partners,
clients, and audiences to anticipate
opportunities and provide a unique
experience so that all sides benefit and
succeed. Specific services vary by
location, but each swissnex offers:

• Office community of open-minded
thinkers with knowledge of current
trends in both Switzerland and
Singapore

• Exposure to new ideas and projects
from Switzerland and Singapore
• Visibility for Swiss and Swiss-based
research, science, companies, and art
at the interface of technology
• Support of international relations of
Swiss universities
• Networking opportunities with highly
educated and technology-savvy peers

• Open innovation and benchmarking
• Transdisciplinary public and private
events
• Social media consulting and press
outreach

swissnex Singapore connects Swiss
institutions of higher learning, research
institutes, high-tech SMEs and start-ups,
as well as individual researchers and
high-tech entrepreneurs to their research
and innovation stakeholders.
Furthermore, it acts as a promotional
and bridging tool towards the Swiss
education, research and innovation
landscapes. swissnex Singapore is
member of the Swiss Business
Association and the European Chamber
of Commerce in Singapore. It
collaborates tightly with the Swiss
Business Hub in all matters related to
Swiss economic interests.
To allow Swiss partners to explore the
opportunities in Singapore and the
region, swissnex Singapore provides the
option to rent a fully equipped working
space for a short period at a nominal fee
and actively. Long-term partners
including St. Gallen University and the
Board of Higher Education of the Canton
Vaud collaborate in synergy with
swissnex networks.

Highlights 2011
Innovative Swiss companies showcased

• Study tours and organized visits
Independent analysis

swissnex Singapore
swissnex Singapore, a platform of the
embassy of Switzerland, is implemented
since 2004 in the heart of Biopolis as the
first and highly visible foreign
governmental structure. Biopolis is the
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their products and services in the Swiss
Pavilion set up at the BioPharma
Convention in collaboration with Swiss
Biotech. Biopôle, Debiopharm, Lonza,
MD Biosciences and Mettler Toledo
took the opportunity to exhibit under the
Swiss umbrella. A conference entitled
“Swiss Biotech Industry: Challenges and
Achievements” gave insight into
strategies in connection with Asian
markets, promoted the research hub
Switzerland and popularized its
pioneering biotech community.
Organized in collaboration with ERI@N
and the Green and Sustainable
Technology Society at the Nanyang
Technological University, the
presentation by TOPtoTOP founder and
adventurer Dario Schwoerer
“Sustainability - A Global Journey” was
followed by a panel of experts from the
cleantech industry and academia. The
potential of innovative technologies was
discussed, highlighting how the
TOPtoTOP expedition can play its part
as test bed for future applications.
The lecture series “Eccerobot, a Soft
Robotics Approach to Understand
Human Intelligence” by Prof. Rolf
Pfeiffer, Head of the Artificial
Intelligence Lab of the University of
Zurich focused on soft robotics,
capitalizing on “soft” designs at various
levels of surface, movement
mechanisms and interaction with other
agents. Academic, technological,
industry and art related aspects of soft
robotics were explored with local
academic partners and young publics.
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During the “Art meets Soft Robotics”
lecture given at the UBS Auditorium on
the occasion of the launch of the
University of Zurich Alumni Chapter in
Singapore, the surprising implications of
embodiment of humanoid robots were
explored from the perspective of robotic
arts and robotic research.
The Singapore International Water
Week (SIWW) showcased services,
products and new technologies of the
water value chain. The award-winning
Swiss Pavilion, designed by the Swiss
architectural firm group8, gave the floor
to Swiss companies and research
institutions. Within the framework of the
SIWW, presentations by Prof. Martin
Beniston, University of Geneva, at the
European Union Centre and the
National University of Singapore,
highlighted the achievements of the
European “ACQWA” Project and
focused on impacts of climatic change.
MS TÛRANOR PlanetSolar, the largest
solar boat circumnavigating the globe
and sailing under Swiss flag, initiated by
Swiss entrepreneur and eco-adventurer
Raphaël Domjan, is equipped with
Swiss, German and US technologies.
The boat stopped over in Singapore for
three weeks to undergo maintenance.
The crew, as well as representatives
from Swiss academic institutions and
SMEs, participated to a variety of events
organized in collaboration with
Singaporean partners including the
Nanyang Technological University, the
Singapore Polytechnic and the National
Youth Achievement Award Council.

These events allowed academic and
business stakeholders to exchange the
latest updates and to launch new
collaborations. The general public could
get an insight of the human adventure
and understand the impact of alternative
energies.
The celebration of the HEC Lausanne
Centennial was organized at the
prestigious UBS Auditorium, under the
overarching theme of Responsible
Management. The event included
inspiring talks and was a great
opportunity to reach out to the local
academic and business partners,
promote the Swiss institution in
Singapore and connect to the recently
set up HEC Lausanne Alumni Chapter.
The presentation “Big Data Goes
Mobile” covered the issue of collection
and analysis of large amounts of activity
data from scientific, engineering and
business perspectives, while presenting
and further consolidating research
pursued in collaboration between the
School of Business and Engineering,
State of Vaud and the National
University of Singapore.
During the presentation “The Role of
Businesses in Shaping the Future of our
Planet” given on the occasion of the
50th Anniversary Celebration of WWF,
flagship companies Credit Suisse,
Holcim and Nestlé shared their
experience in sustainable management,
showcasing how to translate willingness
to protect our environment into practice.
Following the successful events in the
previous years, The Singapore Institute
of Manufacturing Technology
(SIMTech), the Centre Suisse
d'Electronique et Microtechnique
(CSEM) and swissnex joined forces on
the occasion of the SIMTech
Microfluidics Foundry's Launch to
organize a one day workshop on
Microfluidics, “From Laboratories to
Market”. Delegates from Singapore and
Switzerland, including the CEO of
CSEM and other prominent leaders
participated to the forum and provided
critical technological insights on the
global microfluidics industry.
+
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Myanmar: A Great
Opportunity at Hand to
Jump-Start Development
The new government in Myanmar has a
historic opportunity to jump-start the
development process and lift the living
standards of people in the country.
Myanmar has a high growth potential
and could become the next economic
frontier in Asia, if it can turn its rich
natural resources, young labor force, and
proximity to some of the most dynamic
economies in the world, into its
advantage. “Delivering on these
expectations with inclusive and
sustainable growth should start with
establishing macroeconomic stability.
This process has already begun with
plans underway to unify the exchange
rate and lift exchange restrictions on
current international payments and
transfers.
The parallel market exchange rate of the
kyat has appreciated by about 32 percent
in nominal effective terms since endFY2009/10. The appreciation pressures

are primarily due to large foreign inflows
into the economy, which cannot find an
outlet due to exchange restrictions on
current international payments and
transfers. The official exchange rate of
Myanmar may be initially floated at 820
Kyats to one dollar ± 2%, the Reuters
news agency has reported quoting
several managers of private banks in
Myanmar. The currency float will be
managed by the Central Bank of
Myanmar through a sealed-bid auction
of dollars where 11 private banks that
have licenses will be invited to
participate. This procedure is expected
to be launched on 1 April 2012.
“Risks to this outlook are broadly
balanced. If sustained, exchange rate
appreciation could undermine
Myanmar's already limited external
competitiveness. On the upside, the
recent easing of foreign direct
investment restrictions, increase in
private sector credit, and continued

By Barbara Möckli-Schneider
Secretary General, Chairwomen Laos,
Cambodia, Myanmar Committee
Swiss-Asian Chamber of Commerce
E-mail: sacc@sacc.ch

43

SACC - Report

progress toward lifting exchange
restrictions and unifying the exchange
rate could bolster growth.
Ultimately, the unification of the
exchange rate would require moving
away from the 'export first' policy. In
light of the appreciation pressures,
certain exchange restrictions can be
removed immediately, for example, by
allowing the use of all foreign currency
bank account balances for imports,
easing import licensing requirements
and access to the newly-established
foreign exchange retail counters.
As this essential process continues,
channeling the reform momentum to
improving monetary and fiscal
management and to structural reforms
would allow taking full advantage of the
positive effects of exchange rate
unification. “Modernizing Myanmar's
economy will be a process of removing
impediments to growth by enhancing
business and investment climate,
modernizing the financial sector, and
further liberalizing trade and foreign
direct investment. The government's
recent efforts go in the right direction
and would benefit from broader
consultation with stakeholders and
using the best international practices
distilled from other countries'
experiences.
Myanmar's real GDP will grow by 6.7%
in FY2012-13, according to the
estimates indicated in the National
Planning Bill approved by the
parliament on 19 March 2012. In
nominal terms, GDP is expected to
amount USD56.2bn in the upcoming
fiscal year. GDP per capita, which is
currently valued at USD 909, is
expected to rise to USD 1030 in
FY2012-13. Industrial production is
expected to increase the most, by
10.5%, while services will grow by
8.3% and agriculture only by 3.0%. The
expected lower increase in agricultural
production as compared to services and
industry is probably due to already
existing bottlenecks and the need to
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introduce new technologies in the
sector. The share of government
investment is forecasted at 27.3% of
total while private investment is
expected to contribute 72.7% to total
investment.
Exports are expected to grow faster than
imports in FY2012-13 - amounting
USD11.3bn and USD8.07bn
respectively. This will be the biggest
foreign trade surplus so far. Exports
amounted to USD7.1bn and imports to
USD7.3bn in April 2011-January 2012.
Total foreign trade turnover is expected
to reach USD16.1bn in FY2011-12. The
increase in exports will probably come
from sales of natural gas and agricultural
commodities.
“The discussion of the 2012/13 budget
in the new parliament provides a historic
opportunity to redefine national
spending priorities and bring fiscal
transparency. We welcome the
authorities' plans to reorient spending to
health and education, while targeting a
moderate fiscal deficit, which we project
to be about 4.6 percent of GDP, about
one percent lower than the last year's
deficit. A prudent fiscal policy is
essential to maintain macroeconomic
stability, especially during the exchange
rate unification process.

resource based sources, to safeguard
fiscal sustainability and prevent boomand-bust cycles associated with
fluctuations in commodity prices. There
is room to increase revenues by
improved tax policies that should
emphasize direct taxation over indirect
taxes to protect the poor. In this regard,
recent efforts to simplify the structure of
several taxes are welcome and should
go further, while reforms to tax
administration remain essential to
broaden tax bases and reduce tax
avoidance.
“Modernization of the financial system
should be expedited to facilitate broadbased growth. Improvements to
financial intermediation should begin
by phasing out the deposit-to-capital
ratio and expanding the list of collateral,
including to all crops. Expansion of bank
networks, especially in rural areas, is
essential to increase access to finance.
The move towards a market-determined
exchange rate calls for enhanced
regulation and supervision of banks.
Allowing joint ventures with foreign
banks would expedite the transfer
technology and prepare the sector for
ASEAN financial integration in 2015.

“The exchange rate unification is
expected to improve fiscal revenues.
However, a market-determined
exchange rate will also transparently
reveal the losses of state economic
enterprises (SEEs), especially those that
rely on imported goods. Overall, the
fiscal balance is expected to improve in
the medium term, but mainly due to new
gas exports from Shwe and Zawtika
projects once they come on line. These
additional revenues should be used to
build human capital and infrastructure.
These are key priorities to alleviate
poverty and reduce bottlenecks to
industrialization.

“The agriculture sector needs more
credit to increase productivity and
improve rural livelihoods. Besides
increasing lending facilities of Myanmar
Agriculture Development Bank and
micro finance, private banks should also
be encouraged to lend to agriculture.
The planned land reform provides a
unique opportunity, and should ensure
that land titles of farmers can be used as
collateral. However, credit alone will
not suffice to increase rural growth,
which is essential to alleviate poverty.
Investment in rural infrastructure,
including through community-driven
development initiatives, and spending
on health and education, are also
essential.

“The sizable development needs of
Myanmar would require additional
fiscal revenues, primarily from non-

“Recent steps to improve competition in
key sectors, such as gasoline and palm
oil imports, have been successful to
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reduce informal market activity and
reduce prices. These positive examples
can easily be multiplied by eliminating
nontransparent licensing practices.
Replicating the success of FDI in the
energy sector in other sectors would
contribute significantly to private sector
development, help diversify the
economy, and open up new export
opportunities. Elimination of exchange
restrictions on current international
payments and transfers is essential to
facilitate FDI. The planned development
of special economic zones would
address infrastructure bottlenecks and
attract FDI. However, promoting private
sector development would require
stronger efforts to improve the business
climate. Reducing the cost of doing
business would aid the emergence of
viable small and medium size
enterprises.”

The new foreign investment law
The new foreign investment law the draft
of which is now being discussed in the
parliament of Myanmar, will make it
easier for foreign companies to operate
in Myanmar and will provide greater
incentives for new foreign businesses.
According to the draft law obtained by
the Reuters news agency, foreign
companies will 1) be able to rent from
the state and private citizens for a period
of 30 years which could be extended
further; 2) not need a Myanmar partner
as they can be 100% foreign owned (as
is already prescribed in the cur-rent
investment law); 3) have a five-year tax
holiday from the start of commercial
operation, two years more than in the
foreign investment law currently in
force; 4) not need to export all the
products they manufacture in Myanmar
as is the current requirement. The list of

sectors where foreign companies can
operate is also set to be expanded. The
current investment law outlines sectors
where foreign companies can operate
while the state enterprises law defines
sectors reserved only to them. At the
same time, foreign companies will not
be allowed to bring in unskilled foreign
workers and will be required to provide
training to local personnel.
The number of foreign employees in a
foreign company should be no more
than 25% after 15 years of the
company's operations in Myanmar. This
will ensure a pool of qualified
professionals in the country which
currently lacks know-how in many areas
of business and public sector. The new
foreign investment law is expected to be
passed by the parliament by
April and submitted to the president for
+
signature.
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Sri Lanka Outlook Positive,
Thanks to Peace Dividend
Sri Lanka, “the new Asian Miracle”, was
coined as a “frontier market” by
International Finance Corporation (IFC),
reflecting its capability to deliver
immense untapped potential for rapid
growth. Currently the country is well
staged at a transformation phase to move
into new growth trajectory, supported by
a multitude of factors led by the “peace
dividend”. Furthermore, the present
government has played an integral role
in outlining the proactive future growth
initiatives of the island nation. Yet, the
country faces some emblematic
challenges such as dearth of adequate
infrastructure, foreign remittances, etc.,
associated with a typical emerging
economy which needs to be addressed
in the course of its growth agenda.
Mahinda Rajapaksa will remain
president until the next election, due in
2015. He will be the favourite to win
owing to rapid economic growth and the

By Mark Dangel
Chairman, Sri Lanka Committee
Swiss-Asian Chamber of Commerce
E-mail: mdangel@dangelam.ch
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advantages of incumbency. The United
People's Freedom Alliance is also likely
to stay in power throughout the next five
years owing to its huge parliamentary
majority. The government's priorities are
likely to be rural and infrastructure
development.
The outlook for 2012-2016 is positive, as
the island will benefit from a peace
dividend following the defeat of the
rebel Liberation Tigers of Tamil Eelam
(Tamil Tigers) in May 2009, which ended
the country's civil war. However, the
weakness of checks and balances on the
government raises concerns that
democracy could be undermined.
We forecast that real GDP will expand
by an average of 7.7% a year in 2012-16,
underpinned by rapid growth in private
consumption and investment. Reducing
the fiscal deficit will be a priority for the
government, but progress will be slow:
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the deficit (excluding grants and
privatisation income) will narrow to the
equivalent of 5.2% of GDP by 2016.
China and India will come to play an
increasingly important role for Sri
Lanka both as export markets and as
sources of financing.
Sri Lanka's foreign-exchange reserves
look comfortable. Following a 3.0%
devaluation of the Sri Lanka rupee in
late 2011, our core forecast is that the
currency will strengthen in 2012-16.
However, the relative openness of the
country's capital account creates the
risk that foreign exchange could
suddenly drain away from Sri Lanka
should investors lose confidence. In
such a situation, the local currency
could lose value suddenly which it
actually did in the first quarter of 2012.
From an estimated average of 7% in
2011, the rate of consumer price
inflation will decelerate to 5.5% on
average in the forecast period as
supply-side improvements help to
damp down price pressures. We expect
the current-account deficit to average
4.1% of GDP in 2012-16, but it could
be larger if global oil prices soar or if Sri
Lanka's manufacturing fails to grow in
line with local consumer demand,
increasing impo rt dependency.
+
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Application for Advertising Space
We will advertise in the SACC Journal as follows (please tick):
Size

Preproduction
Format

Price in CHF
(excl. VAT)

Inside pages (4 colours)
1/1 page
1/2 page
1/4 page
1/4 page

210 x 297 mm
180 x 135 mm
180 x 65 mm (cross)
65 x 200 mm (upright)

1'900.00
1'100.00
600.00
600.00

Cover pages (4 colours)
Inside cover page
Inside back page
Back page

210 x 297 mm
210 x 297 mm
210 x 297 mm

2'100.00
2'100.00
2'200.00

Enclosure/Flyer

200 x 290 mm

2'500.00
Price subject to change

Discounts for multiple advertisements:
10% for three issues; 12% for four issues

Advertising materials:
The prices stated are valid for ready for press art work or films (screen 54-60). Other formats, screens or
films can be converted by the printers at extra costs. You may also use the possibility to e-mail your
advertisement as high-end resolution PDF-File to Mr. Veerendra Bhargava Head Business Development,
e-mail: veerendra@newmediacomm.biz/veerendrabhargava@gmail.com, Mobile : +91 9867011114

Company: _______________________________

E-mail:

_______________________________

Person

Phone:

________________________________

Fax:

________________________________

Date:

________________________________

Signature: ________________________________

in Charge: _______________________________

Swiss-Asian Chamber of Commerce, P.O. Box 1073, CH-8032 Zurich,
Phone +41 41 620 88 02, Fax +41 41 620 88 03 E-mail: sacc@sacc.ch, Website: www.sacc.ch
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CommunicAsia 2012 &
Asia Future Energy Forum 2012
CommunicAsia 2012 in Singapore
19 to 26 June 2012
CommunicAsia is the largest knowledge
based ICT platform in Asia. The show
will take place from 19 to 22 June 2012
at Marina Bay Sands in Singapore. The
Sands Expo and Convention Centre is
one of the largest and most flexible
exhibition and meeting venue in
Singapore. The annual ICT event
provides a multitude of opportunities to
join leading exhibitors, industry experts,
top executives, key buyers and
influencers.
Highlighting the newest technology
innovations, latest industry updates from
the ICT industry and featuring thoughtprovoking sessions by prominent
industry players in the summit,
CommunicAsia has proven its relevance
and is a must-event in the industry's
calendar.

The sub-sectors at CommunicAsia
2012
Carrier Services Cloud Computing
eGovernment Enterprise Applications
Enterprise Mobility Fibre for Next
Generation Services Mobile
Applications & Entertainment Next
Generation Network Network Security
Sustainable ICT Smartphones a.m.

SWISS Pavilion
T-LINK will organise a ”SWISS Pavilion”
at the CommunicAsia. This Pavilion will
serve export oriented Swiss companies
as an ideal Networking platform to
access the local market or to extend
present business relationships. Thereby
T-LINK is at your service as a central
contact and guide for an easy and
efficient participation.

ASIA FUTURE ENERGY FORUM
2012 in Singapore: 22 – 24
October 2012
ASIA FUTURE ENERGY FORUM 2012 –
as part of the annual Singapore
International Energy Weeks, is an
exhibition setting new standards in the
cleantech industry. Here you will find
the platform involving the entire
spectrum environmental protection and
treatment and sustainability
advancement. You will be presented the
most current developments and
technologies in the cleantech sector. It's
an important meeting point for decision
makers and executives from business
and politics.

Sub-sectors at ASIA FUTURE
ENERGY FORUM 2012

Applications Energy efficiency Electro
Vehicles / Advanced Transportation
Biomass, Biogas & Biofuel Geothermal
energy Wind, Wave and Tidal
Hydropower Hybrid Services Solar
Consultancy Services Accounting &
Finances Measurement and Control
Technology Nuclear GSI – Grid Security
Infrastructure ICT – Information and
Communication Tech.
GO – Grid
Optimization

SWISS Pavilion
T-LINK will organise a “SWISS Pavilion”
at the ASIA FUTURE ENERGY FORUM.
This Pavilion will serve export oriented
Swiss companies as an ideal Networking
platform to access the local market or to
extend present business relationships.
Thereby T-LINK is at your service as a
central contact and guide for an easy and
efficient participation.
Contact: Mrs Viviane Mor
T-LINK MANAGEMENT AG / LTD
Division FAIRSPACE, Switzerland
Tel +41 43 288 18 88
dir +41 43 288 18 84
Fax +41 43 288 18 99
E-mail: management@t-link.ch
E-mail: fairspace@t-link.ch

+

Clean Energy Technologies &
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A few words about the
Swiss – Asian Chamber of Commerce

The Swiss – Asian Chamber of
Commerce was formed by a merger of
the Swiss - South East Asian Chamber of
Commerce SEA and the Swiss - Korean
Chamber of Commerce SKCC on
Tuesday, May 24, 2005, in Zurich,
Switzerland, as a private non-profit
association. Its main purpose is to
promote economic and business
relations between Switzerland,
Southeast Asia, Korea, Mongolia,
Pakistan and Sri Lanka based on the
principle of reciprocal benefit.
The Chamber serves as a forum for all
firms, institutions, government bodies
and individuals interested in the bilateral
relations between Switzerland,
Southeast Asia, Korea, Mongolia,
Pakistan and Sri Lanka. The Chamber is a
non-governmental association and
receives no grants of financial aid of any
kind. To maintain an efficient and
member-oriented activity serving the
interest of Swiss, Southeast Asian,
Korean, Mongolian, Pakistan Sri Lankan
business, the Chamber depends on the
financial support of a strong and growing
membership base.
The Chamber's activities cover the
following Asian countries:
Brunei
Vietnam
Philippines
Mongolia
Myanmar

Laos
Cambodia
Thailand
Singapore
Sri Lanka

Pakistan
Malaysia
Indonesia
Korea

SACC offers its members a
comprehensive range of services at
preferential terms:
6 Business Contacts – SACC provides
assistance in establishing business
contacts in Southeast Asia, Korea,
Mongolia, Pakistan and Sri Lanka or
Switzerland and in locating suitable
agents, representatives, manufacturers
and suppliers. SACC acts as a contact
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point for Swiss industry whenever
questions arise with regard to the
bilateral economic relations. SACC
offers Company Pools through its
partners in Southeast Asia, Korea,
Mongolia, Pakistan and Sri Lanka: In
order to realize large projects, small
companies which do not compete with
each other can join in a pool and benefit
by sharing infrastructure.
6 Business Advice – SACC gives you
unique access to people and institutions
which affect your business and offer you
opportunities to meet with professional
staff to discuss general or specific issues
on the Southeast Asian, Korean,
Mongolian, Pakistan and Sri Lankan
markets. Chamber luncheons let you
meet, learn from, and interact with CEOs
of major corporations or with decision
makers from the public sector.
6 Exchange of Experience – SACC helps
you to establish business relations with
business people and official bodies in
Southeast Asia, Korea, Mongolia,
Pakistan and Sri Lanka. SACC offers its
experience to link Swiss and Asian
companies for rewarding business
opportunities.
6 Information Services – SACC offers
you diversified, up-to-date information
and documentation services including
database access, enquiries about and
from Southeast Asia, Korea, Mongolia,
Pakistan and Sri Lanka.
6 Publication – SACC members and
subscribers benefit from the SACC
Journal, a regular publication, which
gives practical information about the
way business is done in a country or
economic sector in Southeast Asia,
Korea, Mongolia, Pakistan and Sri Lanka.
Each edition focuses on a specific and
current topic. Members can publish their
company news and experiences related
to Southeast Asia, Korea, Mongolia,

Pakistan and Sri Lanka and take
advantage of advertising space at
reasonable costs.
6 Government/Economic Relations –
SACC keeps regular contact with Swiss,
Southeast Asia, Korea, Mongolia,
Pakistan and Sri Lanka government
agencies, economic organizations and
private firms. Members may benefit from
this network by obtaining access to these
organizations through our Chamber.
6 Delegations – SACC assists trade
delegations from and to Southeast Asia,
Korea, Mongolia, Pakistan and Sri Lanka
in their visits and gives support to Swiss
business people going to Southeast Asia,
Korea, Mongolia, Pakistan and Sri Lanka.
The Chamber is open to all kinds of
business sectors and Swiss–Southeast
Asian, Korean, Mongolian, Pakistan and
Sri Lankan business activities – not only
exports to and imports of Southeast
Asian, Korean, Mongolian, Pakistan and
Sri Lankan products, but also
investments, license production,
services and R&D. As part of its
membership, a company is incorporated
into a comprehensive network of
contacts to which it may refer at any
time.
6 All services of SACC – are also
available to non-members who will be
charged with a time based fee.
To become a member of SACC please
fill the membership form on page # 32

